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SCC ONTARIO CHAPTER

MEETING
THURSDAY FEBRUARY 6TH, 2014

“Effectiveness Through Targeting:
Using Delivery Systems in Cosmetic Products”
-Arnoldo Fonseca

PRE-REGISTRATION IS REQUIRED FOR THIS MEETING
If you prefer you can reserve a spot by email or fax. Send us a note that
you will be there. We will confirm receipt of your reservation. You can
then either bring the payment with you or put it in the mail. Please make
your reservation prior to February 3rd, 2014.

Please note:
Should you register and not attend you will be
invoiced the meeting fee.

Students must have their payment in by Monday prior to the
meeting. To make your reservation today contact Gary at:
gary@geandb.com
or by fax at (519) 896-7350 OR on-line at:
http://www.ontarioscc.org/registration.htm
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SCC ONTARIO CHAPTER MEETING

“Effectiveness Through Targeting:
Using Delivery Systems in Cosmetic Products”
-Arnoldo Fonseca

Location: The Venetian Banquet & Hospitality Centre )
219 Romina Drive, City of Vaughan, - pour VI
ON, L4K 4V3 (tel: 905-264-9960) oy & £

Time:

5:00 p.m.
6:00 p.m.

7:00 p.m.
8:00 p.m.

Cocktails

Dinner

Presentation

Adjournment

132]

Fees: $45 pre-paid SCC member (a9 L

$55 pre-paid non-member
$10 pre-paid student ,

i rd
Lang®®

$60 at the door

ABSTRACT:

In the search to meet consumer demand for effective anti-aging products, formulators
are increasingly adopting solutions that leverage ingredient delivery technologies.
Such technologies can enhance the effectiveness of an active by better controlling its
trajectory once applied to the skin or hair as well as by improving other qualities such
as stability or solubility. This presentation will summarize a range of delivery technol-
ogy options, from those focused on delivery to the skin surface to those delivering
ingredients deep into the skin layers. Each form of delivery as well as underlying
technology has its benefits and trade offs, and a better understanding of these
subtleties can help formulators to design products that work in the way expected.

BIO:

Arnoldo Fonseca is the Americas Regional Market Manager for Personal Care at Air
Products and Chemicals, a U.S. based Fortune 500 industrial gasses and chemicals
firm. Air Products’ portfolio includes both specialty polymers and delivery system-
based active ingredients, the latter obtained through the acquisition of ROVI Cosmetics
GmbH in 2012. Arnoldo has co-authored articles in trade journals including Cosmetics
& Toiletries and Personal Care Magazine and actively participates in the SCC. Prior to
his present position he held multiple roles within Air Products and at various consulting
firms focused outside of the cosmetics industry, and has a business and systems
engineering educational background.



A fareWeff message ﬁom the Ghair. ... .. ..

My term as the Chair for 2013 has come to an end. The year has

gone by so quickly, it is hard to believe it is over. We had a really

busy year in 2013. We started the year off with an evening

meeting in February. We enjoyed Julia Hernandez’s presentation

on the Hair Care market. During the Cocktail hour we also had

poster presentations given by our 2012 scholarship honoree

Cendy Wang on*Petroleum-Free Structured Emulsion for Cosmetic Applications”. In March,
we hosted a full day event education day instructed by Randy Wickett on the topic of
“Advanced Skin Science”. We were able to offer this course free of charge to all SCC
members. The spring closed off with an evening meeting in May, at which Perry Romanowski
spoke on Skepticism and the Cosmetic Chemists. In July we had our 13" annual golf tourna-
ment which took place in Caledon Woods Golf Club. We had a wonderful turnout with 115
attendees! Special thanks go out to Gagan Jain and Craig Broijer for their time and effort in
organizing this grand event. And also we thank our good friend Wayne Fretz who took a great
series of pictures at the event. We started the fall off with our Annual Education Day which
drew close to 80 participants. This year’s topic was Scale Up and processing cosmetic
formulations instructed by David Yacko. Our last evening meeting was held in November with
Anna Howe from Evonik presenting on “Sensory Enhancement of Emulsions”. We closed the
year off with our Annual Holiday Dinner Dance on November 29". We had 253 guests this
year, all of whom had a great evening filled with great food, music and lots of prizes.

Starting a new year as Chair is always exciting and you always wonder if it will be a success,
but this year truly was a great success. I could not have done this without the help of many
great people on the board. I would like to give a great thank you to our executive board
members: Andrea Boylan, Gary Baker, Monika Melao, Dorothy Maraprossians, Andy Halasz,
Rob Quinlan, Dennis Zuccolin, Rob Castillo, Catherine Blackhall, Gagan Jain, Shahin Kalantari,
Elizabeth Peitsis, Nadia Lunn, Kashif Mazhar, Mary Seifi and Vera Matovina.

Thanks Dennis Zuccolin for running our scholarship program and continuing to make im-
provements. Thanks Rob Quinlan for your time and effort for publishing our monthly
newsletter and thanks Gary Baker for your continued dedication as our Chapter Treasurer.

Special thanks go out to Dorothy Maraprossians, Andrea Boylan, Andy Halasz and Kashif
Mazhar for taking on the organization and preparation of our Holiday Dinner Dance!

Thank you to all the volunteers for being there when we needed them and who helped out
tirelessly throughout the year. As you see this Chapter is a work in progress and it takes many
people to make it work! I hope everybody has enjoyed the events and I hope to see you all in
2014 attending the many events planned for the year.

As Andrea Boylan takes over as the Chair for 2014, I believe she will do a phenomenal job and
I wish her much success!

Sincerely,

Zativels Faltliin




Actives

The soul of today’s skin care,
hair care and color cosmetic products

Tempo Canada offers the latest advancements in actives
technology for your core product development areas:

Hair growth reactivation

Skin brightening and skin whitening

Skin renewal through stem cell activation

Skin aging prevention A
Protection from High Energy Visible Light

Anti-aging effects in color cosmetic formulations

&
Tempo €P

Supporting the development of formulation solutions for everyday life™

A Member of The DeWolf Companies tempo.ca // Oakville: 905.339.3309 // Montreal: 514.336.4221
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& Company/Compagnie

A Division of the Tennant Group of Companies

Distributing Chemicals Delivering Solutions Developing Partnerships
Canadian distribution since 1932

Your technical partner for Personal Care o
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Dedicated to the Advancemekt of Cosmetic Science

LV. Lomnas brings the

\ Beau t| Fu | |y world's finest ingredients

to our personal care clients
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‘ When you make
LV. Lomas your partner,

we make our success
contingent upon yours.

Proudly representing our Personal Care Principal Partners
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POSTER PRESENTATION

During our upcoming meeting on February 6th you will have an
opportunity to meet one of our SCC Ontario scholarship honorees
Ms Fan (Cendy) Wang and ask questions about her work on

“The sub-alpha phase of monoglyceride-water gels and its
potential effects on gel stability”

Fan Wang and Alejandro Marangoni
Department of Food Science, University of Guelph, Guelph, Ontario,
Canada

While characterizing the phase behavior and stability of saturated distilled monoglyceride-
water gels, a phase transition was observed at ~13°C. The nature of this thermal transition in
20% (w/w) glyceryl monostearate:sodium stearoyl lactylate (GMS:SSL, 19:1) in water (MGgel)
was studied by differential scanning calorimetry (DSC) and X-ray diffraction (XRD) . Simulta-
neous powder XRD-DSC was used to characterize the crystalline structure of the MG-gel in the
temperature range 1 to 75 °C. GMS sub-alpha XRD patterns were observed below 13°C. The
long-term stability of the sub-alpha phase of the MG gel system was also investigated, which
was less than one month at 5, 25 and 45°C. Results showed thick layer of nanostructured water
in the sub-alpha phase. Such water layers may contribute to the high water swelling capacity
and gel stability of monoglyceride gels at refrigeration temperatures.

Pachem Distribution Inc

Where every () is sustainable P
CACD Gvutun rl::wmhln hi

I:Pm.in

www.pachemdistribution.com
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Amerchol Mt Pulcra Chemicals == ‘I
THE ELEGANCE ENGINEERS Jungbunzlauer PETER CREMER -

For 19 years at your service, contact us at 1-800-263-8365
E-mail : service@pachemdistribution.com

OLEON

The Chamical I:'.ﬂ|'r'|;:|'.:|_!'|:,'




The Holiday Dinner Dance was a

people! All were in good cheer as we started the evening with the ever popular Antipasto Table.
Music for the remainder of the evening was again supplied by “Good Vibrations”. The Venetian
Banquet Hall and Hospitality Center put together a delicious dinner along with a sweets table that
everyone really enjoyed. We would like to give a very special THANK YOU to MAC for providing the
table favours for the evening as well as the SCC Ontario Chapter for donating 50 gift cards to the

prize table!

We would like to thank the following companies for generously donating to the prize table for the

evening:

Andicor Specialty Chemicals
Aquatech

Ashland/ISP

BASF

Belvedere International Inc.
Caldic Canada Inc.
Cambrian Chemicals
Charles Tennant & Company
D’Avicenna

Debro Chemicals

Evonik Goldschmidt Canada
Forte Ingredient

Gattefosse Canada Inc.

GE&B Marketing
Hunter Amenities
L.V. Lomas

MAC/ Estee Lauder

Main Mast International Ltd.

Nexeo Solutions
Nisim International
Orchard International Inc.

Pachem Distribution

Petro Canada

PR Resources

Professional Hair Care Products

Scents Alive

Sensient Technologies
Sigan Industries Inc
Siltech

Stepan Canada

Tempo Canada ULC.

Unipex Solutions Canada Inc.

Univar Canada

Vivachem Inc.

Wayne Fretz Consulting
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Azelis Canada Lid. - 131 Finchdene Square - Unit #7 - Scarborough - Ontario - M1X 146 - Canada
Contact Jason Young - E: jJason.young@azslis.com

www.azelis.com
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Azelis cares, every day
@
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The science of

Azelis new exclusive
distributor for Biosil

Azelis in Canada is appointed by Biosil Technologies Inc.
as their exclusive distributor for specialty silicone
complexes and marine derived actives.

Biosll Tachnologies, Inc. is a global supplier of innovative,
spacialty ingredients. Their ingredients support and enhance
the safe and successful creation of personal care products
marketed into the modern, dynamic beauty industry.

Innovation that meets today's trends, supported
by scientific back up

Azelis Canada Lid. sohall.munshi@azelis.com
131 Finchdene Souara - Unit #7 - Scarborough www.azelis.com
Ontario « M1X 1AS - Canada

T: 418-293-5806 - F: 416-299-6257

Azelis cares, every day

FERSOMAL CARE

amino acids.
| The essence of
natural beauty.

(201) 292-3180
www.ajichem.com
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SILICONES, INC.
We Provide YOLIR Silicone Solutions™

Manufacturer of Specialty Silicones
for Cosmetics and Personal Care

“..Innovative Surfactant Solutions for a

Represented by:
Cleaner, Healthier and More Energy CHEMSYNERGY, INC.
Efficient World...” 514.463.8353

Canadian Sales Office Technical Service
1-289 337-1551 hﬁg 1-705-330-3367

Stepan s g:“l

e

877.700.0302 + www.chemsil.com

SCC

Dedicated to the Advancemeht of Cosmetic Science

UNI*PEX

solutions

We Promote Health And
Beauty Ingredients For

Quebec Ontario
Toll Free: 1-800-387-3943  Toll Free: 1-800-363-2134

Aloe 2000 - Alzo International - Ashland Specialty Ingredients
Avatar Bluestar Silicones - Coler Technigues - Cremer Oleochemical
Eckart - Elementis Specialties - ICOF - Kinetik Technologies
Koster Keunen - Lamberti - Lonza Personal Care - Rita Corporation
Salvena Technologies Sascl Germany Tagra Biotechnologies




% welcome message ﬁom Yyour
new(C/faz'r. e,

Well, another new year has arrived. I hope that you have all
enjoyed the holiday season, although it was surely a challenging
time for many affected by the ice storm. As we get back into our
daily groove, it’s time to look forward to a great year for 2014. The SCC Ontario Chapter has
many event plans in the works. In addition to our educational evenings, we are also preparing
for a full educational day as well as our social events that are always so well enjoyed. As al-
ways, we strive to bring learning, collaboration and comradery to our members, and we wel-
come your suggestions and feedback. Your 2014 chapter officers are: Dorothy Maraprossians
as Chair-Elect, Monika Melao as Secretary and Gary Baker as Treasurer. Along with the hard
work from our team of dedicated board members, I am certain that we will have a fantastic
year.

I would like to wish everyone a healthy, happy and successful 2014! Ilook forward to seeing
you all at our many educational, social and festive events throughout the year.

Undrea Boylan

Scc Dedicated to the Advancement of Cosmetic Science

SUCCESS.
A comprehensive portfolio “ ®
» » & » » Of personal care ingredients u n IVAR
. from the world’s premier U P e { S O na I C ar e
. manufacturers.
[ ]
. PROUD PARTNERS IN PERSONAL CARE
ALPHA AROMATICS® DOW CORNING® PURAC*®
ANGUS™ DUPONT® RHODIA
BASF® EVONIK ROHM & HAAS®
CALUMET PENRECO*® FRANK B ROSS STEPAN®
CARGILL™ HALLSTAR® SUN CHEMICAL®
CORN PRODUCTS® NEW PHASE TECHNOLOGIES™ TATE AND LYLE®
DOwW* P &G*® XTAMETER®

@ 2011. Univar Inc. All rights reserved. Univar, the hexagon, and the Univar logo are registered trademarks of Univar Inc. Certain trademarks

M ’ i
are owned by third parties, used to identify the goods and services identified by those marks, and are the property of their rightful owners. www.univar.com

INNOVATION > TECHNICAL EXPERTISE > MARKETING > CUSTOMER SERVICE > LOGISTICS > DISTRIBUTION
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Your ad here!!

Performance for Elegance

Supplier of laboratory instruments since 1946

JI4ILNIIIS

Contact Vera at

vera@plantpower.ca
to receive special
pricing on
CANNON oils
@ Cannon calibration oils and viscosity tubes @  Laboratory Reactors I I eve
® Digital Density Meters ® Titrators J
solutions
@ Analytical and Precision Balances ® pH-meters
® Colour Meters ®  Hot plates/stirrers nexeasolutions.com | Lonnect.
@ Rotational Viscometers ® Rotary-Evaporators
MADE IN THE USA.
® Particle Size Analyzers ®  Flash Point testers )

® Sieves and Shakers ® Penetrometers ACtive

® Bostwick Consistometer ®  Glassware /plastic ware Concepts
b !

omorrow’s vision... Today!

Laboratory mi ® Tensiometers

Bio-active Ingredients » Bioferments
Proteins » Botanical Extracts
Delivery Systems
Functional Ingredients

® Refrigerated/he ath ® Refractometers

www.hoskin.ca
Vancouver (604) 872-7894 | Burlington (905) 333-5510 | Montreal (514) 735-5267 T
salesv@hoskin.ca salesb@hoskin.ca salesm@hoskin.ca info@activeconceptsllc.com

e: 704.276.7100




How to get the most out of a cosmetic
industry meeting or trade show

by Perry Romanowski

As a cosmetic chemist you are presented with ample opportunities to go to trade shows. It
seems there is some kind of meeting going on every month. Trade shows and industry meet-
ings are a great chance to meet lots of people, learn during excellent talks, socialize and even
meet cosmetic science celebrities. When done right they are a lot of fun.

While industry meetings can be fun, they are even better when you make them productive.
Remember your time is valuable and these meetings can help you solve problems at work,
come up with new ideas, and even advance your career. Follow these steps to make your next
cosmetic industry trade show productive.

1. Figure out what you need. Sure, a cosmetic science meeting is an excellent place to learn
new things but you can do that by reading books, watching videos, and taking courses. If you
are going to attend a trade show or scientific seminar you should strive to get more out of it.
Make a list of things you want to accomplish. People you want to meet, questions you want an-
swers to, or connections to people who can help you. Basically, go into the event with a plan.
2. Do research. While you're figuring out what you need, take a look at who is going to be
there. Who are the

speakers, which companies will be there, who will be exhibiting. This will help you determine
who you will meet and where you will spend your time. Typically, meetings have a website
which lists the program, speakers, and

companies. Go online to help with your research.

3. Plan what you’re going to do. Next plan how you will spend your time. If you can, list the
names of people you want to talk to and figure out 1 key thing that you want to get answered
from them. Begin with one thing but note that the conversation might expand to cover more
questions that you have. Just make sure you know the one thing you’re looking to get an-
swered.

4. Connect with people. Once you’ve got your list of people / companies you want to talk to,
go seek them out. Do not get distracted by talking with your friends (you can see them later).
Go meet the people you are at the meeting to meet. Invite them out for a drink (or coffee). Or
just talk to them whenever you get a chance. Remember your time is valuable as is their’s.

5. Learn to leave conversations. Steer the conversation to your main topic. Don’t be afraid to
interrupt and get right to your point, politely of course. Using the excuse that you have another
meeting is effective.

6. Meet with people after the main meetings. Since most people are busy during the meet-
ings, it’s often useful to connect with them after the main meetings. Meeting at a bar is particu-
larly helpful. People who have a few drinks are a lot more open with information. If you don’t
drink or like to attend night events you are at a massive

disadvantage.

Bottom line - Trade shows and scientific meetings are great events to attend for cosmetic
chemists. They can be lots of fun and you can meet people who can help solve problems and
advance your career. But be sure to plan your trip and figure out exactly what you want to get
out of it. It will be much more productive if you do.

Read more at: http://chemistscorner.com/how-to-get-the-most-out-of-a-cosmetic-industry-
meeting-or-trade-show/#23dbzGQ1Cclhtg9d.99
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Your Products.

Our Ingredients.

Beautiful.
Together.

=Quadra,
Ingredients **

B00.665,.6553
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 MANAGED bl
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quadraingredients.com

Specializing in F Soluti

Orchidia's full-service lab
offers quick sample and
production turn-around fimes,
application and technical
suppaort, and insight inte the
latest market trends.

= Air care
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ATTENTION MEMBERS

Unemployed and
Emeritus members may
continue to attend monthly
meetings free of charge.
Please contact the
registration booth upon
arrival.

Unemployed
membership is free of charge
by submitting the renewal
form with
unemployment details.

Zemea® Propanediol

The natural glycol alternative

100% Natural
Petroleum-free
Improved Humectancy
No Skin Irritation
Boosts Preservative

13



PATENTED NATURAL CANADIAN TECHNOLOGY!
SENSIENT [ AR
COSMETIC TECHNOLOGIES Va E_l _:."l a wl:.ﬂ m ® Natu nola@}
COSM ETI C Patented, proven and functional Flax PrOtein
COLORANTS ( _ s .
replacement for petrolatum, builds Hair Care - imparts shine, gloss
SURFACE B e ok Skin Care - :‘mni;izal::;:s:r;:;?:n
TREATMENTS —
I NGREDIENTS N Contact Doreen VandenTillaart for
AMTTAT more information at
DISPERSIONS % "A' "Y rl,l’\ [)L‘_‘_J flax@natunola.com or 613-774-9998
o a5 & -
800-543-4524

icsales@sensient-tech.com

[1-BASF

The Chemical Company

Your leading ingredient manufacturer for all
personal care requirements

Skin Care Emulsion ingredients
CETIOL®, LANETTE®, EUMULGIN®, IPM, IPP, EMULGADE®, CUTINA®, MYRITOL®,
EUTANOL®, CREMOPHOR®, COSMEDIA®
Plant-derived surfactants, viscosifiers / stabilizers
PLANTAREN®, STANDAPQL®E, COMPERLAN®, DEHYTON®, EUPERLANE, LAME SOFT®,
DEHYQUART®, JORDAPON®
Pigments for Cosmetics - Product line ‘BASF Effect Pigments’
Bioactive products - Beauty Care Solutions | Les Laboratoires Serobiologiques
Vegetable proteins - GLUADING
Glycerides, exotic vegetable oils and fats - CEGESOFT®
Encapsulation Technology - PRIMACARE®
Antioxidants, Phytosterols, Preservatives, Vitamins
Sun Filters — UVINUL®, Z-COTE®, TINOSORBE
Cosmetic Polymers - RHEOCARE®, SALCARE®, LUVIQUAT®, LUVIGEL®

Phone : 866-485-2273 ext 6165/ (514) 488-9325
e-mail address: cosmeticscustomercare@basf com
webpage: www.care-chemicals-formulators.basf.com/Home.aspx
Visit us at www.innovadex.com - key word ‘BASF'
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JOB SEARCH )

Manager - Product Development
GOJO Industries, Inc. is a manufacturer and international marketer and distributor of hand hygiene and skin care
products for away-from-home settings. Product brands sold include PURELL® PROVON ® and GOJO®.
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Overview

e Full Time

e  Work Hours 8:30 A.M. To 5:00 P.M.
e Direct Reports

e Upto 20% Travel Required

e Position Located At GOJO Plaza In Akron, OH

Primary Responsibilities/Accountabilities

Leads the development and commercialization of new products consistent with customer needs and business requirements. Drives
implementation of effective project management tools and processes. Provides technical and project leadership and supervises

personnel in Skin Care Science/Formulation assigned within R&D. Leads the implementation of key corporate strategies.

Plans and directs technical personnel in the planning and execution of department objectives and initiatives
Identifies opportunities and delivers leverageable scientific and engineering results in complex areas
Develops new proprietary systems and/or products with internal and external resources to meet enterprise objectives

efficiently and effectively as possible

Plans and manages technical solutions that result in successful products and systems

Contributes to strategy development

Allocates technical resources, establishes project budgets, and advocates for future resource needs
Manages project timelines

the enterprise

Manages documentation in conformance with GOJO’s established policies and objectives

Prepares reports and recommendations based on research outcomes or experience

Proactively improves current products and processes

Develops strong collaborative relationships with other industries, companies, and technical thought leaders

Education and Experience Required

e At least eight (8) years’ experience in a product development/formulation role

e Bachelor's Degree in appropriate technical discipline such as biology, chemistry, microbiology, etc.

e Advanced degree in Chemistry, Engineering (Chemical, Mechanical, Electrical, Packaging), Microbiol-

ogy, Biology, Biochemistry, Sensory Science or other related field is highly preferred

e Has practical/professional experience managing people and projects to drive innovation and busi-
ness results

e Demonstrated history of scientific/engineering accomplishment and technical leadership in creation

of new products and/or optimization of R&D processes

To apply for this position, send your resume, referencing job number 5736 to: fadleyc@gojo.com

Manages the development, implementation and evaluation of complex designs and testing to ensure completion of projects as

Leads cross functional teams in the development and commercialization of strategic products and/or systems initiatives for

15



JOB SEARCH (cont)

Senior Scientist - Product Development
GOJO Industries, Inc. is a manufacturer and international marketer and distributor of hand hygiene and skin care
products for away-from-home settings. Product brands sold include PURELL® PROVON ® and GOJO®.

Primary Responsibilities/Accountabilities

Creates and develops innovative and differentiated solutions and platforms to support enterprise commercialization initiatives.
Evaluates, optimizes and implements technologies with a goal to improve overall business. Supports the implementation of key
corporate strategies through technology and experience.

Creates and develops new and improved products, innovative ideas, processes, protocols, techniques, and systems to
support GOJO Purpose and Vision

Effectively uses project management/milestone planning techniques to drive multiple concurrent new technology oppor-
tunities to sound proof of principle and Stage Gate business decisions

Manages technical aspects of projects and influences others

Carries out research on assigned technology, concepts, technical opportunities, materials

Identifies and/or evaluates materials or technologies to assess technical performance

Uses experimental designs, researches, analyzes and interprets data to determine feasibility/efficacy of proposed solu-
tions

Proactively scans and researches new concepts, materials, technical opportunities and partnerships

Provides, interprets, and communicates practical technical information using standard formats and archiving methods
Participates or represents R&D on project teams by appropriately providing, interpreting and communicating practical
technical information and project status

Collaborates throughout the enterprise and outside GOJO, interacting with various groups such as Supply Chain and
Marketing, external suppliers and consultants

Is a technical and problem solving resource

Leads technician's activities on a project-by-project basis

Mentors Scientists and Technicians

Leads and coordinates project activities of internal and external resources

Obtains patents and/or provides support for patent filing and/or IP protection and maintains confidentiality

Conducts preliminary patent search for existing patents relating to development opportunities and determine impact
Recommends product modifications and process improvements

Supports other R&D functions, PMG, Regulatory, Supply Chain and Customer Service

Develops and/or improves test methodologies and/or processes

Analyzes existing patents and publications relating to development opportunities and determine impact

Supports patent applications and maintains confidentiality

Follows and supports current Good Manufacturing Practices and current Good Laboratory Practices

Follows appropriate lab safety practices

Monitors hazardous waste satellite accumulation areas to ensure compliance

Education and Experience Required

e Seven (7) to ten (10) years’ professional experience as a formulation or product development scientist

e Bachelor's Degree in Chemistry, Physical chemistry or Organic chemistry, or similar applied science field required
e Master’s Degree in Chemistry, Biology or similar field preferred

¢ Has practical experience that enables innovation and business results

To apply for this position, send your resume, referencing job number 5703 to: fadleyc@gojo.com
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DEBRO

Chemicals Inc.

“TIME WELL SPENT”

With a dedicated and innovative partner you can count on

_,--'-A\b

INOLEX

for Personal Care Expertise & Solutions

11 Automatic Road
Brampton, Ontario, Canada L6S 4K6
(905) 799-8200
www.Debro.com

OMNOVAY

SOLUTIONS

- SOLVAY

asking more from chemistry™®

UENO FINE EHE_MY_.LTH.

ViTusa PRODUCTS™

INCORFPORATED

AC

CHEMICAL CORPORATION

AMERICAN DISTILLING
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Toronto Montreal

a proud member of I"‘
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Mational Association of
Chemical Distributors

Jungbunzlauer
PETER CREMER

Calgary Vancouver
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Speak out ...be heard!!

((a@

With a focus on education, the SCC
Ontario Chapter is always striving to bring the
highest quality educational seminars to our Chapter
members. At the same time we like to entertain and
foster a social environment. The problem is, you
can’t make everyone happy! That’s why we need
your feedback. Fill out a simple questionnaire on
line and tell us what interests YOU;

http://www.ontarioscc.org/meetingquestionaire.htm
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¥
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Distributor of:

Cosmetic Actives, Emulsifiers,
Conditioning Agents, Emollients,
Surfactants, Rheological
Additives, Clays, Fluoropolymers,
Specialty Waxes...and more

Andicor is proud to represent
Evonik Industnes, Southern Clay
Products Inc, Shamrock

Technologies Inc, Fuji Silysia

For more info: andrea boylan@andicor com
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The Soul & Science
of Beauty.

Evonik Canada Inc. Burlington, ON pHoNE +1 800 387-5680

personal-care@evonik.com  responsibility-personal-care@evonik.com

www.evonik.com/personal-care

Evonik. Power to create.

) EVONIK

INDUSTRIES

Zl‘&*“’

Orchidia’ Bringing passion
Fragrances to life's journey
through inspired

sensory
creations

= Yx .@ @
MATT TROTTER

Technical Sales

mirotter@orchidia.com
(678) 427-8997
www.orchidia.com
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Corrubbo

Aromatics Ko Botanical Extracts

Flavors - Fragrances - Organic Extracts - DeoPlex - Fair Trade
70 Research Drive, Milford, CT 06460 Tel: 203-878-0605 www.carubba.com

evalu

clinically proven claims

5475 Paré, suite 206

i www.evalulab.com

Montreal, Quebec H4P1P7 - Canada

Formulating beauty

The real secret to beauty is great chemistry.
Our formulating expertise, teamed with a solid
commitment to sustainable practices, supports
your brand and keeps the world beautiful.

Get to know AkzoNobel Global Personal Care.
Where science is a thing of beauty™

Learn more at akzonobel.com/personalcare

Tel: +1 416 428 5399
D 4

AkzoNobel

Tomorrow's Answers Today
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Industry News

Quadra Ingredients and Air Products are pleased to announce an exclusive
distribution agreement for the Canadian market.

Beginning in 2014, Quadra Ingredients will represent Air Products’ innovative and evi-
dence-based portfolio of active ingredients and polymers for the Canadian cosmetics
industry.

Air Products’ advanced cosmetic active ingredients, delivery systems, and
polymers are supported by studies that can help formulators achieve unique
performance profiles and be confident about the value their products will deliver to
consumers.

Offerings include:

Cellular Actives™ Solutions: A family of high performance ingredients that utilize
advanced and multi-faced delivery technologies to provide solution-focused results
supported by in vivo and in vitro studies. Well known offerings include AquaPront™
Cellular Active for wrinkles, Dermohydrine™ Cellular Active for moisturization, and
ProContour™ Cellular Active for cellulite.

Encapsulated Cosmetic Actives: A range of delivery-focused technologies that
enable formulators to carry active ingredients to the deeper skin layers, increasing
ingredient availability to the skin, enhancing ingredient stability, and reducing skin ir-
ritation. Technologies encompass the ROVISOME™, CERASOME™, and Nanosome
delivery systems, with popular offerings including ROVISOME Retinol Moist,
ROVISOME HA, Nanosome Q10, and CERASOME Oxygen Cosmetic Actives.

Multifunctional Polymers: Specialty polymers providing unique functional benefits
and sensory qualities to formulations. These products include Intelimer®, Hybridur®,
and Deposilk® polymers, with offerings such as Deposilk Q1 polymer for high water
systems and Intelimer 8600 polymer for hair and skin applications.

For additional information please contact your Quadra Account Manager or Milly
Ntregkas, Industry Manager.

Milly Ntregkas@quadra.ca - 800-665-6553 - quadraingredients.com
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Industry News (cont)

Orchidia Fragrances Launches New Website
Website Gives Visitors a Gateway to Fragrance Creativity

Downers Grove, IL; November 21, 2013: Orchidia Fragrances is proud to announce the
launch of their new website (www.orchidia.com). Clean and contemporary, this site has
a user-friendly interface design with information no more than a couple clicks away.
Visitors will learn through navigation Orchidia’s four pillars of creative development -
Transparency, Adaptability, Sustainability, and Insight.

This website is a true resource for product developers, marketers, and scientists seek-
ing a creative fragrance partner. Orchidia offers multiple outlets of assistance in fra-
grance development, including Resource Sharing, the “Human Algorithm,” and Portfo-
lio Analysis. In addition, visitors can sign up for Fragrance 101—a partnering education
program held at our research and development center—to learn about various subjects
on fragrance technology and insight.

“We are very excited about the launch of Orchidia.com. The site will allow greater out-
reach, while further communicating our brand and showcasing some of our latest inno-
vations,” says Ross Sprovieri, Executive Vice President of Orchidia Fragrances.

Users can also follow Orchidia’s blog to get the latest fragrance news.

About Orchidia

Since 1931 Orchidia bring passion to life's journey through the development and manu-
facture of fragrances, essential oils, and botanicals. Their inspired sensory creations
serve segments ranging from air care to industrial applications. Their experienced staff
of perfumers, chemists and applications teams utilizes the latest technologies, and
market insight to develop fragrances customized to your specifications. We challenge
the conventions of perfumery to produce fresh results.

Orchidia’s modern production operations in Downers Grove, Illinois and San
Clemente, California offer the highest quality products with quick turn-around times.
Our large warehouse facilities allow us to maintain ample product inventories, assuring
economical and timely delivery to any location.

Contact: Ed McIntosh Phone : (888) 8-AROMAS Fax: 630.620.9724

General Contact Information
(888) 8-AROMAS / (888) 827-6627 sales@orchidia.com

Orchidia Corporate
Brook Drive Downers Grove, IL 60515 Local: (630) 932-8104 Fax: (630) 620-9724

Orchidia West

Calle Pintoresco
San Clemente, CA 92672 Local: (949) 369-7900 Fax: (949) 369-7910

20



Cannon calibration oils & viscosity tubes
Digital Density Meters
Analytical & Precision Balances

Colour & pH Meters

Rotational Viscometers
Particle Size Analyzers
Sieves & Shakers

Refractometers

pES——

Bostwick Consistometer
Laboratory mills
Refrigerated/heating Bath

Batch dosing using direct mass flow
measurement & batch dose volume control

T —

Titrators
Flash Point testers

Hot plates/stirrers

Rotary-Evaporators
Penetrometers & Tensiometers

—HOSKIN
Glassware/plasticware

l |S 5
B ———T

www.hoskin.ca

Vancouver (604) 872-7894 | Burlington (905) 333-5510 | Montreal (514) 735-5267
salesv@hoskin.a salesb@hoskin.ca salesm @hoskin.ca

MACK ,
Technologies inc.

Focused on Innovation
Consultant

Natural Products  gmacktechnologies.com

: Tel. 514-833-5929
* Regulatory Affairs Fax: 514-637-5029
*Training Skype: gmackt
Email:gmack@gmacktechnologies.com
880 53rd Ave, Lachine, QC H8T 278

Organic Products

* Formulations Personal Care George Mackenzie B.Sc. B.B.A.

Programs and Privileges
2 Of SCC Membership

g é Journal - Membership

includes subscription to the
Journal of Cosmetic
Science, the Official Journal
of the Society of Cosmetic
Chemists. The Journal contains technical
papers on topics of interest to cosmetic
scientists and is distributed six times per
year.

E—

Meetings & Seminars - The Society holds
its Annual Scientific Meeting each
December and its Annual Scientific
Seminar each May. The Meetings and
Seminars provide a forum for an exchange
of current findings and technology on
topics of global interest in cosmetic
science.

Continuing Education Programs - Our
CEP Programs are short courses taught by
practicing cosmetic scientists and
perfumers, all acknowledged experts in
their disciplines.

Chapters - Each member is assigned to
one of seventeen Chapters throughout the

United States and Canada, according to his

or her geographic location. Chapters hold
local scientific meetings throughout the
year, and many publish their own
newsletters.

I.F.S.C.C. - The Society of Cosmetic
Chemists is one of 42 member
organizations within the International
Federation of Societies of Cosmetic
Chemists.
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CAMBRIAN

BRENNTAG &
L4

Brenntag CEriéiEa —a name synon mous'mt‘h
quality, service and industry expertise in the
personal care and cosmetics industry.

Quality Products, Superior Service...Coast to Coast

Visit our website at www.brenntag.ca
Halifax, NS 902 468 9690 Winnipeg, MB 204 233 3416
St. John'’s, Nfld 709 747 3777 Calgary, AB 403 263 8660

Montreal, PQ 514 636 9230 Vancouver, BC 604 513 9009
Toronto, ON 416 259 8231 Edmonton, AB 708 986 4544

Founding member of CACD and ISO 14001 Accredited

Your Trusted Partner
for Personal Care

- L HallS
@oxrreuo
e
Kahtwa®
induchem
SUDARSHAN
7))\“
p E‘QH ._e.'
Ko =
Lim  wm
Vivimed @
NW-Cambrian.com @Vandommﬂpemls.uc

Your Reliable SOURCE
of

Raw Materials

Bﬂﬁﬂhm Cﬂbf)mer K

eaBltter EDTA

)

Ti1-(416)-551-1692 Sodumﬂy'l
F:1-(416)-551-1693 4

www.MainMastInternational.com

Every Drop You Pay for Is Super Valuable
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Presenters
Welcomelll

The SCC Ontario Chapter
board is currently
accepting submissions for
presentations ! Interested
parties can submit a
presentation abstract and a
biography. Your talk may
be accepted for either a
Chapter meeting or
Education Day.

Please send all enquiries to

Andy Halasz (speaker
coordinator) at

ahalasz@rogers.com

30 Two Bridges Road, Suite 210
Fairfield, N) 07004
Tel: (973) 882-5597
Fax: (973) 882-5178
pcseppicinc@airliquide.com

Unique EXCIPIENTS

@ B D o

Polymers * Emulsifiers » Foaming Agents

Pure Molecule AC T{VES
= Anti-Aging g

—

e Lightening )
e Slimming ~ i
* Purifying %2
» Soothing /" Vi -

» Novel Concepts

Discover more at: www.seppic.com

Represented in Canada by Charles Tennant & Co.

NEWSLETTER POSTING

DATES FOR 2014

Here are the dates for 2014 that the
Northern Highlights Staff plan to post
the 5 newsletters for the year;

+ January 20th Qgc)/ O///
+ March 4th e e
\‘
+ May lst e // \
‘g
+ August 28th \ /
+ October 16th J

(or as close as we can get)
Should posting dates change through-
out the year the most up to date list can

be found at

http://www.ontarioscc.org/newsletters.htm

~  High demand personal
f )| care ingredients to
/J inspire you.

Argan Oil Tea Tree Oil

Red Palm Qil - Natural Silicone

Sweet Almond Alternative

0Oil Natural Lanolin
Alternative

Jojoba Oil

Find more info at
www.charkit.com

= i
ha rklt Chemical
Corporation
The Specially Chamicael Foecializis
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On the surface
all white mineral oils appear
to be the same.

With PURETOL™ white mineral oils, your money goes farther because it's buying much more than

just another ingredient. You're buying supply (we're the world's largest producer of white mineral oils).
You're buying quality (every PURETOL product is produced by us from start to USP/NF-certified finish).
You're buying support (world-class R&D and a dedicated team that knows its business - and yours).
Want to go deeper?

" White Mineral Qil

Purity You Can Count On

BRENNTAG - call: 1-800-387-7324 | e-mail: sales@brenntag.ca | visit: www.brenntag.ca
L4

Authorized
White Oils
peTrocaNADA  Distributor

Petro-Canada is a Suncor Energy business
™Trademark of Suncor Energy Inc. Used under licence. Beyond today's standards.
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DuPont Tate & Lyle
Zemea

renevably sourced™ propanediol
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TORONTO

®: ( 416)2435019

170 Attwell Drive, suite 580
Website: www.gattefosse.com

iKeda
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MONTREAL

: (514)876-7909

1260 Crescent 5t, Montreal
serviceilgattefosse.ca

SCC Founding Father,

Maison G. de Navarre

ﬁ?ﬁez&mﬁm Limitée

at your service since 1976

FRAGRANCE

A library of 2000 Fragances
Discover the newer possibilities...
-Natural Essential Oil Blends

-Scented Beads

www.fleurarome.com - courrier@fleurarome.com

585 Industriel Blvd, St-Eustache, Québec, Canada J7R 6C3
Phone: 450 4913000 Fax: 450 491 2079
Toll free: 1800 3614093

@ Compagnic PARENTO Zopdled

ef#:zmr/éc{rmmd @/ ._‘%g-w A

Specializing in Creative
Perfumery & National Brand
Duplications

Now offering 100% Natural
Essential Oil Blends

Your Trusted
Source for
Fragrances

passion is helping you succeed. mensen

CompoindsFence 1052

Servicing the Personal
Care, Household, Private
Label, Cosmetic and
Industrial Industries

R

www.parentoltd.com Tel: (416)751-5100 crns
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UPCOMING EVENTS

February 6th, 2014 SCC Ontario Chapter Meeting-“Effectiveness Through Targeting:
The Venetian, Vaughan ON Using Delivery Systems in Cosmetic Products”-Arnoldo Fonseca
March 25th, 2014 SCC Ontario Regulatory Meeting (Tentative)

The Venetian, Vaughan ON

May 22nd, 2014 SCC Ontario Chapter Meeting
The Venetian, Vaughan ON

July 23rd, 2014 SCC Ontario 14th Annual Golf Tournament
Caledon Woods Golf Club, Bolton ON

September 18th, 2014 SCC Ontario Education Day
The Venetian, Vaughan ON

November 6th, 2014 SCC Ontario Chapter Meeting
The Venetian, Vaughan ON

November 28th, 2014 SCC Ontario Holiday Dinner Dance
The Venetian, Vaughan ON

ONTARIO CHAPTER SCHOLARSHIP PROGRAM
SOCIETY FOR COSMETIC CHEMISTS

The support of Cosmetic Science Education and Research are central to
the goals of the Society of Cosmetic Chemists (SCC). The Ontario Chap-
ter has developed a Scholarship Program available to Canadian Univer-
sity, College or High School students. In the past, the $1000.00 award
has been presented to students from the University of Toronto, Univer-
sity of Waterloo and University of Guelph. The program began in 2003
and 14 students have received awards in the past.

The program is open to any student planning to complete research
related to cosmetic science. Interested students are invited to submit a
brief, one page research outline to Dennis Zuccolin, Director of Scholarships at
dzuccoli@maccosmetics.com. The scholarship applications will be reviewed by the SCC Ontario
Chapter Board members. Students awarded a scholarship can also apply for additional support (up
to $1000.00) to cover research and development costs, training and conference expenses.

Successful candidates are encouraged to attend SCC meetings, volunteer at events, collaborate with
members of the Society, prepare a poster presentation, write an article for the newsletter and/or
make a brief oral presentation on their research at a chapter meeting.
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|NORTHERN HIGHLIGHTS STAFF I

National for details.

PUBLISHER: ROB QUINLAN ph: 905-339-3309 robg@tempo.ca
TEMPO CANADA ULC fax: 905-339-3385

EDITOR: MICHELE LARRY ph: 905-339-3309 michelel@tempo.ca
TEMPO CANADA ULC fax: 905-339-3385

ADVERTISING: VERA MATOVINA ph: 416-766-1254 vera@plantpower.ca

For those who would like to become members, yearly fees are $140 US. Applications are
available from your Executive Committee or on-line at www.SCCOnline.org.

Please return the completed form at your convenience and reap the benefits of the SCC. For
renewal memberships, please send payments directly to the SCC National Office. For your
convenience, National will accept payment by VISA, Mastercard or AMEX. Please contact

SCC

Dedicated to the Advancement of Cosmetic Science

Address
Changes??

Throughout the year many
of our members change
jobs or relocate and forget to notify the
National Office. Without notification, these
members may not receive Important
mailings and eventually are made inactive.
We have created a form that is now avail-
able on the SCC website which allows
members to make changes to their informa-
tion and it is sent to the National office.
Please visit the following website to make
your changes;

http://www.scconline.org

Innovoﬂon‘ for

oy /[ /

croda.com/na/pc
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Andrea Boylan
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GE&B Marketing
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SCC Ontario Regulatory
Update Meeting

TUESDAY MARCH 25TH, 2014

FREE FOR SCC MEMBERS (Pre-Registered)
Non-Members $100 (Pre-Registered)

PRE-REGISTRATION IS REQUIRED FOR THIS MEETING
If you prefer you can reserve a spot by email or fax. Send us a note that
you will be there. We will confirm receipt of your reservation. You can
then either bring the payment with you or put it in the mail. Please make
your reservation prior to MARCH 24th, 2014.

Please note:
Should you register and not attend you will be
invoiced the meeting fee.

Students must have their payment in by Monday prior to the
meeting. To make your reservation today contact Gary at:
gary@geandb.com
or by fax at (519) 896-7350 OR on-line at:
http://www.ontarioscc.org/registration.htm




Location: The Venetian Banquet 1

& Hospitality Centre 'l_
219 Romina Drive, i
City of Vaughan, |

ON, L4K 4V3 L

(tel: 905-264-9960)

Fees: FREE for SCC Members W

wnmd § Bellagio =
(Pre-Registered) \ J 3
1 :
Non-Members $100 , ) =
(Pre-Registered) \ et ™
AGENDA FOR THE DAY
8:30am: Registration and continental breakfast

9am - 10:30am: Marie Roussel, Ecomundo. REACH
10:30am - 11lam: Break

llam - 12:30pm: Marie Roussel, Ecomundo. EU Cosmetic
Regulations

12:30pm — 1:30pm: Lunch
1:30pm — 2:30pm: Teena Warrin, Croda Canada. Canada update

2:30pm — 3:30pm: Robert Ross-Fichtner, Focal-Point Research.
USA update




KODHA CARE. @

Your channel to the Beauty
Care and HI&I| markets in
North America

Specialty Focused
Technically Driven

KODA Care is the new market vertical of KODA Distri-
bution Group, formed by the leading distributors of
specialty chemicals to the hair, skin, color cosmetics,
home care and industrial markets in North America:
DeWolf, Glenn, GMZ Care and Tempo.

We connect technologically advanced formulating
solutions with today's market trends and tomorrow’s
industry forecast. A new dedicated Personal Care
applications lab coming in 2014, eleven strategically
located warehouses, and specialized regulatory
resources enhance the value added services offered
to our customers and suppliers alike.

DeWolf €p Glenn €p

G\MZ €@

Tempo 0

KODA DISTRIBUTION | 262 HARBOR B



MERIT AWARD PRESENTED

On behalf of the SCC Ontario chapter, | am
pleased to present our 2013 Merit Award to
Dorothy Maraprossians. Dorothy has been a
member of the SCC since 1999, and a
dedicated board member for almost as
long. She has served as Chair of the Ontario
chapter three times and is our 2014
Chair-Elect. She has also taken the lead in
planning our yearly Holiday Dinner Dance
which continues to be a great success. Even as her professional responsibilities have
increased, Dorothy has remained a committed and dedicated member of the chapter
and the board. Her diligence, thoughtfulness and passion for the

industry is inspiring and encouraging. Congratulations Dorothy, and

thank you for your continued efforts to help make the industry a

great one! ?

- Andrea Boylan

Pachem Distribution Inc

Where every i’? is sustainable .ﬁ'ﬁsnﬁmmw?}
www.pachemdistribution.com |
Beauty Creations .
The Passion for Beatity l( K_afﬁh fem
@ i ' Alld s.rl.
Qs ; S Fyto {
SANDRALEX a0 vigsn RERFOOT (G
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n I—It Pa d o fon Faneee £
HIGH-CRIALITY EXTRACTS M TECHNIIC“?.!:E?R
Amerchol Pulcra Chemicals === I
THE ELEGANCE l'iNGII.‘iIil‘.HS.. Jungbu nzlauer MMIL

For 19 years at your service, contact us at 1-800-263-8365
E-mail : service@pachemdistribution.com
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& Company/Compagnie

A Division of the Tennant Group of Companies

Distributing Chemicals Delivering Solutions Developing Partnerships
Canadian distribution since 1932

Your technical partner for Personal Care P
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SCC

Dedicated to the Advancemeht of Cosmetic Science

. LV. Lomas brings the
B ea u tl ‘Fu | | world’s finest ingredients
y to our personal care clients
so they can look fabulous

Com petitive in any market.

When you make

LV. Lomas your partner,
we make our success
contingent upon yours.

Proudly representing our Personal Care Principal Partners
Abitec = Acidchem International = Active Organics ® Ajinomoto USA Inc.  Archer Daniels Midland * BASF = Cabot Corporation © Cargill
CP Kelco = Dinesh Enterprises @ Divis ® EMD Chemicals Inc.  Emerald Performance Materials ¢ Gelita ® Huber Engineered Materials
Huntsman e Imerys Talc = J. Rettenmaier & Sohne ¢ Kao Specialties America ¢ Lubrizol Advanced Materials ¢ Polygal Ag

US Zinc Corporation ® Vantage Oleochemicals e Vertellus Performance Materials
o Db 2 L.V. LOMAS

GREAT -

t
PLA% Workplaces 2012 -
W(SLi{S Canada Toronto  Montreal  Vancouver www.lvlomas.com 800 575 3382 LIMITED / LIMITEE
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Azelis Canada Ltd. - 131 Finchdene Square - Unit #7 - Scarborough + Ontario - M1X 1A8 « Canada
Contact Jason Young - E: jason.young@azslis.com
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e e azelis Azelis cares, every day
. . . PERSONAL CARE
L

SOCIETY OF COSMETIC CHEMISTS Your ad here!!
CALL FOR PAPERS - PODIUM PRESENTATIONS
ANNUAL SCIENTIFIC MEETING & TECHNOLOGY SHOWCASE

DECEMBER 11-12, 2014
NEW YORK HILTON HOTEL, NEW YORK CITY

Authors are invited fo submil titles and sbstracts of no more than 150 words for original
papers o be presented in podium format. All topics related to cosmetic science will
considered for presentation. Topics of particular interest for submission of abstracts are:

= (Color Cosmetics (Formulation and Performance for Skin)

= Fragrances in the Cosmetic Industry (Fine Fragrances,
Regulations, Fragrancing Personal Care Products)

= Basics of Cosmetic Formulations (Emulsion & Surfactant
Chemistry)

* Topical Delivery Systems (Liposomes, Encapsulations, Micro-
emulsions, Devices)

« Current Regulations affecting the Cosmetic Industry (US
Regulations, OTC Products, cGMPs)

o Oillinc P?rmul?tingdand Research Tools for I;hr: Cosmcti; ;
Chemist (Social Media, Computer Apps, Websites, Databases

* Emerging Trends and Innovations in the Cosmetic Industry Contact Vera at

SUBMISSION DEADLINE: MAY 2, 2014 vera@plantpower.ca

All abstracts pust be submitted online at our website www.scconline.org.

After acceplance of abstracts by the Committee, all presenters will be required fo submit
preprints 12 weeks frjar fo presentation (minimum of 800 words, maximum of 2 | 3,
including figures). All presenters will be eligible for the Shaw Mudgze Award sponsored by
BASE Corporation, which is given for the Best Paper presented at the Sociely's Annual Meeting.
The honorarium for this award is 52,500, Presenters are required fo register for the
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Industry News

KODA Distribution Group Welcomes The DeWolf Companies to its Specialty Chemical
Distribution Platform

KODA Distribution Group (“KDG”) announces that it has acquired The DeWolf Companies (DeWolf Chemical, Inc. -
Glenn Corporation - Tempo Canada ULC), an organization focused on serving the Personal Care, Color Cosmetic and
HI&I markets throughout North America. The DeWolf Companies now form the operating entities within the newly
created KODA Care business unit and will continue to operate in the same capacity as before the acquisition. Existing
Care business within any of KDG’s other distribution businesses will transfer to the KODA Care business vertical,
creating the market leading specialty chemical distribution channel to the North American Personal Care, Color
Cosmetic and HI&I markets.

What did KDG Acquire?

Headquartered in Warwick, RI, The DeWolf Companies are privately held distributors of specialty chemicals to the
North American Personal Care, Color Cosmetics and HI&I markets. “Our three wholly-owned subsidiaries (DeWolf
Chemical, Inc. - Glenn Corporation - Tempo Canada ULC) specialize in delivering technologically advanced
formulating solutions through in-depth ingredient knowledge and market trend awareness and insight. The DeWolf
Companies are technically oriented organizations with a market trend vision representing the leading global
producers of technology. Our corporate values of Passion, Integrity, Teamwork and Execution are what have guided
the The DeWolf Companies to be the leading supplier to these core markets throughout North America,” said Hank
DeWolf, President of The DeWolf Companies.

Geographic Reach

The DeWolf Companies footprint encompasses all major markets where R&D, technical development, marketing and
production of consumer and B2B products take place. “Our sales teams are local to the markets that they serve and
we back their development efforts with locally stocked and managed warehouses capable of meeting our customers
stringent order requirements”, said Hank DeWolf.

What does this Acquisition mean for The DeWolf Companies Customers?“The combined strength of KDG and
The DeWolf Companies creates an incredibly dynamic organization capable of delivering added value to our custom-
ers through cutting edge technology, market insight, regulatory compliance, and supply chain and operational excel-
lence. Our ability to leverage KDG’s five R&D laboratories to assist our customers in new product development, pro-
totype development and qualifying alternate raw materials will continue propelling our organization to the forefront
of our industry, delivering real and recognizable value”, said Hank DeWolf.

What does this Acquisition mean for The DeWolf Companies Suppliers?

“The added resource the KDG organization brings to The DeWolf Companies puts the organization in an even
stronger position to meet supplier, customer, legal, EH&S and regulatory demands of the evolving chemical distribu-
tion landscape. The KODA Care market vertical approach provides our suppliers a channel partner with in-depth
market expertise, technical excellence and now even more enhanced value-added services, all while allowing our
supplier partners the ability to reduce complexity and better manage working capital,” said Frank Bergonzi, CEO and
President of KODA Distribution Group.

The Management Team

The DeWolf Companies existing company management, sales, supply chain and customer service teams will remain
in place to continue servicing each company’s individual regional market. Hank DeWolf has been named President of
the KODA Care business unit, under the direction of Frank Bergonzi.

“The KODA Distribution Group values its customer, supplier and employee relationships and consistently looks to
create greater value for all of our constituents. We are excited to welcome The DeWolf Companies as one of the
newest members of the KODA Distribution Group. The DeWolf Companies are highly regarded within the industry
for their market knowledge, ethics and integrity; values the KDG group prides itself on. With the addition of The
DeWolf Companies, KDG continues building the nations predominant specialty chemical distribution platform
focused on delivering technology to assist our customers in product development, process improvement and supply
chain excellence”, said Frank Bergonzi.

Hank DeWolf Frank Bergonzi

President KODA Care CEO & President
KODA Distribution Group
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genomic integrity
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REVERTING CELLULAR SENESCENCE

: . . Fibroblasts of a donor aged 55 recovered the characteristics of cells over
' 10 years younger after a treatment with juvefoxo™ paptide, offering an

advanced rejuvenating effect to innovative anti-aging formulations.

Lipotec LLC L
22 Hudson Place, 4N Hoboken, NJ 07030, United States LI Ote
Tel: +1 (201) 8501213 Fax: +1 {201) 8601212

E-mail: salesoffice®lipotec.com www,lpatec, com

Dedicated to the Advancement of Cosmetic Science
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BASF® EVONIK ROHM & HAAS®
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CARGILL™ HALLSTAR® SUN CHEMICAL®
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DOW?® P&G* XTAMETER®

@ 2011. Univar Inc. All rights reserved. Univar, the hexagon, and the Univar logo are registered trademarks of Univar Inc. Certain trademarks
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How about some Snail
Cream?

No, you don’t eat it. Neither is it meant to limber up
the arthritic joints of snails. You massage it into your
face to improve complexion, reduce wrinkles and im-
prove scar lines. At least that’s the claim. Aren’t the
marketers of cosmetics truly talented? They can
squeeze a truckload of hope into a tiny jar. The indus-
try tends to produce new products at a frantic pace,
but in one special case, it happens at a snail’s pace. Literally. Face creams that contain
snail slime are a hot item in South America and Korea and are slowly slithering their way to
North America. Sounds...well...like another slimy marketing effort. But don’t quite roll your
eyes yet. There is some history here. It seems Hippocrates favoured a mix of sour milk and
crushed snails for inflamed skin. Of course that doesn’t mean it worked. After all the man who
gave us the Hippocratic oath also thought that pigeon droppings cured baldness. But there
may be something to the snail bit. Apparently Chilean farmers who were raising snails for the
food market noted that their skin became smoother after handling the creatures. Not exactly
scientific evidence, but enough for the cosmetic industry to pick up some speed in marketing
snail slime.

Snail slime is a complex chemical mixture that contains proteoglycans, glycosaminoglycans,
and a variety of glycoprotein enzymes. There’s also hyaluronic acid, some copper peptides, an-
timicrobial compounds and trace elements including copper, zinc, and iron. All these combine
to protect the snail from cuts, abrasions and bacteria. But what can they do for people? There
is actually evidence that at least some of slime components can stimulate the proliferation of
fibroblasts, the cells that produce collagen and elastin, the proteins that form the basic matrix
of skin structure. The problem, though, is that these effects have only been seen in cell culture.
There’s no study that has documented a benefit from snail slime cream in people. Even with-
out such evidence, some producers claim to have a superior product because their snails are
raised on ginseng!

And how does one get snail slime? It seems the snails have to be stressed to secrete the sticky
stuff. I'm not sure how one stresses a snail, perhaps by signing it up for a race, or by frighten-
ing it with one of those dishes with the six little wells ready to be loaded with “escargots.”
Eventually we may actually see some scientific evidence for the benefits of snail slime face
cream, but while the hype races ahead at breakneck speed, the research seems to progress
at..well..I can’t resist... a snail’s pace. The cream is expensive, but if you want to give snail
slime a try, I think you can find some in the garden that will crawl over your face for free. And
if snail cream isn’t exotic enough, there’s always shampoo with bull semen which apparently
leaves hair with a brilliant sheen that no other substance can match. Very pricey, but I sup-
pose collecting the needed ingredient presents some occupational hazards.

Article compliments of Dr. Joe Schwarcz
http://www.mcgill.ca/oss/
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ACTIVEMICRO
TECHNOLOGIES

ACTIVEMICROTECHNOLDGIES.COM

ATTENTION MEMBERS

Unemployed and
Emeritus members may
continue to attend monthly
meetings free of charge.
Please contact the
registration booth upon
arrival.

Unemployed
membership is free of charge
by submitting the renewal
form with
unemployment details.

MADE IN THE US.A.

J
‘Active

Concepts
/ Tomorrow’s vision... Today! ®

/Bio-active Ingredients « Bioferments
Proteins » Botanical Extracts
Delivery Systems
Functional Ingredients

info@activeconceptsllc.com

Phone: 704.276.7100
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PATENTED NATURAL CANADIAN TECHNOLOGY!

SENSIENT A% L ALY
COSMETIC TECHNOLOGIES @

CoSMETIC Vegelatum® Natunola®

C Patented, proven and functional F lax P rOte l “
OLORANTS ( _ ; A :
replacement for petralatum, builds Hair Care — imparts shine, gloss
S U R FAC E ' viscosity in anhydrous systems : _and repaistSpInl Em?s
Skin Care — imparts moisturization

TREATMENTS

"
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INGREDIENTS

Contact Doreen VandenTillaart for

a
CTITATAT 4 more information at
D IS P ERSIONS NAT'L{:\ () L;J flax@natunola.com or 613-774-9998
800-543-4524 e s

csales@sensient-tech.com

{1+ BASF

The Chomical Gompany

Your leading ingredient manufacturer for all
personal care requirements

Skin Care Emulsion ingredients
CETIOL®, LANETTE®, EUMULGIN®, IPM, IPP, EMULGADE®, CUTINA®, MYRITOL®,
EUTANOL®, CREMOPHOR®, COSMEDIA®
Plant-derived surfactants, viscosifiers / stabilizers
PLANTAREN®, STANDAPQOL®, COMPERLAN®, DEHYTON®, EUPERLANE, LAME SOFT®,
DEHYQUARTE, JORDAPON®
Pigments for Cosmetics - Product line ‘BASF Effect Pigments’
Bioactive products - Beauty Care Solutions /Les Laboratoires Serobiologigues
Vegetable proteins - GLUADING
Glycerides, exotic vegetable oils and fats - CEGESOFT®
Encapsulation Technology - PRIMACARE®
Antioxidants, Phytosterols, Preservatives, Vitamins
Sun Filters - UVINUL®, Z-COTE®, TINOSORB®
Cosmetic Polymers - RHEOCARE®, SALCARE®, LUVIQUAT®, LUVIGELE

Phone : 866-485-2273 ext 6165 / (514) 488-9325
e-mail address: cosmeticecustomercare@basf.com
webpage: www.care-chemicals-formulators.basf.com/Home.aspx
Visit us at www.innovadex.com — key word ‘BASF'




| Trivia (answers pg 21) I

Q 1: Which Boeing plane is bigger in terms of its size?

a) 767
b) 747
o) 777

Q 2: Which is the biggest plane in terms of passenger capacity?
a) Boeing 747-8

b) Boeing 777
c) Airbus A-380

Q 3: How much of Boeing 787 consists of composite material?

a) 30%
b) 50%
c) 60%

Q 4: When was the current Olympic Flag first created?

a) 1914
b) 1920
c) 1930

Q 5: When was the current Olympic Flag first flown?

a) 1920
b) 1924
c) 1936

Q 6: In the opening Olympic ceremony, which team leads the procession of the athletes ?
a) Greek

b) Alphabetical order
c) Numerical order

Q 7: When choosing a location for the Olympic games, the IOC specifically gives the honor of holding the games to?
a) acity

b) acountry
c) anation

Q 8: When was the last time real gold (made entirely of gold) medals were awarded in the Olympics?

a) 1912
b) 1936
c) 1956

Q 9: How many times have the Olympics been held in London?
a) 2 b) 3¢ 4

Q 10: Which two years were the Olympics not held?
a) 1936 & 1940

b) 1940 & 1944

c) 1936 & 1944



Q 11: Which team is the last team in the procession of the opening ceremonies?
a) Hosting Team

b) Last year’s Hosting Team
c) Itdepends on alphabetical order

Q 12: How many times were the Olympic games (winter and summer) were held in Canada?
a) 2 b) 3 c) 4

Q 13: Name the cities in Canada where Olympic games have been held? (Summer and Winter)

Q 14: In which Summer Olympics did Canada win the most Gold Medals?
a) Montreal b) Barcelona c) Los Angeles

Q 15: In which Winter Olympics Canada won most Gold Medals?
a) Turin

b) Salt Lake
c) Vancouver

Q 16: Which country has won most Gold medals in all Summer Olympics held so far?

a) USA
b) Russia
c) China

Q 17: Which is the world’s most busiest Airport as of 2013?
a) Hartsfield, Jackson Atlanta USA

b) Beijing, China
c) Heathrow, London

Q 18: What was world’s first airline?
a) KM

b) British Airways
c) Delag

Q 19: What is the world’s oldest airline that is still operational?

a) Qantas (Oldest continuously operating airline also from one country)

b) KLM
c) Delta Airlines (oldest operating airline in US)

Q 20: What is the world’s Largest Airlines (based on scheduled passengers carried)?
a) United Airlines

b) American Airlines

c) Delta Airlines
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DEBRO

Chemicals Inc.

“TIME WELL SPENT”

With a dedicated and innovative partner you can count on
for Personal Care Expertise & Solutions

INOLEX

11 Automatic Road

Brampton, Ontario, Canada L6S 4K6

(905) 799-8200
www.Debro.com

OMNOVAY

SOLUTIONS
- SOLVAY | Rhod
AC .-J asking more from chemistey™
CHEMICAL CORPORATION

Y) AMERICAN DISTILLING
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Speak out ...be heard!!
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With a focus on education, the SCC
Ontario Chapter is always striving to bring the
highest quality educational seminars to our Chapter
members. At the same time we like to entertain and
foster a social environment. The problem is, you
can’t make everyone happy! That’s why we need
your feedback. Fill out a simple questionnaire on
line and tell us what interests YOU;

http://www.ontarioscc.org/meetingquestionaire.htm
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SPECLALTY CHEMICALS
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Distributor of:

Cosmetic Actives, Emulsifiers,
Conditioning Agents, Emollients,
Surfactants, Rheological
Additives, Clays, Fluoropolymers,
Specialty Waxes...and more

Andicor is proud to represent
Evonik Indusines, Southern Clay
Products Inc, Shamrock

Technologies Inc, Fuji Silysia

e‘ For more info: andrea boylan@andicor com
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' The Soul & Science
of Beauty.

Evonik Canada Inc. Burlington, ON pHoNE +1 800 387-5680

personal-care@evonik.com  responsibility-personal-care@evonik.com
www.evonik.com/personal-care

) EVONIK
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Evonik. Power to create.
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Aromatics ¥e Botanical Extracts

Flavors - Fragrances - Organic Extracts - DeoPlex - Fair Trade
70 Research Drive, Milford, CT 06460 Tel: 203-878-0605 www.carrubba.com
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Ewa Kulig (514) 735-3253 - ekulig@evalulab.com

5475 Paré, svite 206
Montreal, Quebec, H4P1P7 - Canada

Crchidiia:  Bringing passion
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| through inspired
sensory
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JODI WILSON
Technical Sales

jwilson®@orchidia.com
(630) 796-5477
www.orchidia.com
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solutions

rrexeasaluiions. com | Connect.

AkzoNobel 3. /"

Beauty knows
no boundaries

Across continents...around the world...we're
a leader in innovative, high performance, and
environmentally responsible technologies for

personal care. We translate our ingredient expertise
into tallored solutions specific to negion and culture.

AkzoMobel Personal Care...where science isa
thing of beauty™.

I www.evalulab.com

Leamn more at akzonobel.com/personalcare
Tek +1 BB8-331-6212
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Job Search

|

Nature's Own Cosmetics- Senior Cosmetic Chemist

Currently we are searching for a Senior Lead Chemist to join our Productivity team.
Must work well with minimum supervision in the development and evaluation of per-
sonal care and/or cosmetic formulations.

« Utilizes working knowledge of raw ingredients to analyze and formulate a
wide variety of products.

* Explores and pursues innovation to integrate into new products.

» Experiments with raw materials, processing techniques, and formulations in
creative, non-conventional approaches.

* Requires a detail oriented individual who can organize data on numerous
projects, multi-task and problem solve while maintaining a clear sense of
priorities and focus.

» Works well within a team environment.

* Must be able to research and report on technical subjects

Qualifications

» Must have Cosmetic Manufacturing formulation experience to be considered
for this position

+ BS or BA in Chemistry, or related science with a minimum of 0-3 years of
experience in personal care and/or cosmetic formulation.

» Knowledge of chemistry, raw materials, powder and emulsion technology are
desired.

» Entrepreneurial attitude with the ability to conceptualize and apply
innovative solutions.

« Self-starter with a high level of initiative who works well under

pressure.

« Strong problem solving, interpersonal, team, bench and communications
(oral & written) skills.

* Flexibility and the ability to handle multiple projects simultaneously.

* Ability to use sound judgment in handling unanticipated situations.

« Strong organizational skills and be able to work successfully in a matrix
environment.

» Good performance, attendance and safety record in current position is
critical.

« Computer proficient.

Send your resume in for consideration. Only qualified people will be considered.
Please only apply once as we review every resume shai@jordane.com
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Cannon calibration oils & viscosity tubes '
Digital Density Meters
Analytical & Precision Balances
Colour & pH Meters

Rotational Viscometers

i

Particle Size Analyzers
Sieves & Shakers
Refractometers I
Bostwick Consistometer
Laboratory mills
Refrigerated/heating Bath

Batch dosing using direct mass flow L
measurement & batch dose volume control =

Titrators
Flash Point testers
Hot plates/stirrers

Rotary-Evaporators

Penetrometers & Tensiometers

—_HOSKIN
Glassware/plasticware

lﬁg
B p————r . —————

www.hoskin.ca

Vancouver (604) 872-7894 | Burlington (905) 333-5510 | Montreal (514) 735-5267
salesv@hoskin.ca salesb@hoskin.ca salesm @hoskin.ca

MACK _
Technologies inc.

Focused on Innovation
Consultant
* Formulations Personal Care
Matural Products
Organic Products

gmacktechnologies.com

- Tel. 514-833-5929
* Regulatory Affairs Fax: 514-637-5929
*Training Skype: gmackt
Email:gmack@gmacktechnologies.com
880 53rd Ave,, Lachine, QC HBT 278

George Mackenzie B.Sc. B.B.A.

Programs and Privileges
7 ‘;_,;p f,-.l Of SCC Membership
R é Journal - Membership
/( < includes subscription to the
-~ Journal of Cosmetic
Science, the Official Journal
of the Society of Cosmetic
Chemists. The Journal contains technical
papers on topics of interest to cosmetic
scientists and is distributed six times per
year.

e

A

o - —

Meetings & Seminars - The Society holds
its Annual Scientific Meeting each
December and its Annual Scientific
Seminar each May. The Meetings and
Seminars provide a forum for an exchange
of current findings and technology on
topics of global interest in cosmetic
science.

Continuing Education Programs - Our
CEP Programs are short courses taught by
practicing cosmetic scientists and
perfumers, all acknowledged experts in
their disciplines.

Chapters - Each member is assigned to
one of seventeen Chapters throughout the
United States and Canada, according to his
or her geographic location. Chapters hold
local scientific meetings throughout the
year, and many publish their own
newsletters.

I.F.S.C.C. - The Society of Cosmetic
Chemists is one of 42 member
organizations within the International
Federation of Societies of Cosmetic
Chemists.
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Brenntag Canada —a name synonymous with -

quality, service and industry expertise in the
personal care and cosmetics industry.

Quality Products, Superior Service...Coast to Coast
Visit our website at www.brenntag.ca

Halifax, NS 902 468 9690 Winnipeg, MB 204 233 3416
St. John’s, Nfld 709 747 3777 Calgary, AB 403 263 8660

Montreal, PQ 514 636 9230 Vancouver, BC 604 513 9009
Toronto, ON 416 259 8231 Edmonton, AB 708 986 4544

Founding member of CACD and 1SO 14001 Accredited

R
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Q ROHA

& 2T Grwup ampany

INNOVATING FOS TOU WITH TOU.

Vivimed

(/)Vanderbilt Minerals, LLC
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Value In Every Drop
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all white mineral oils appear
to be the same.

< With PURETOL™ white mineral oils, your money goes farther because it’s buying much more than
. j‘\ just another ingredient. You're buying supply (we're the world's largest producer of white mineral oils).
You're buying quality (every PURETOL product is produced by us from start to USP/NF-certified finish).
Puretol

L UL U LURS You're buying support (world-class R&D and a dedicated team that knows its business - and yours).
| s Want to go deeper?

Purity You Can Count On

BRENNTAG &
L 4

call: 1-800-387-7324 | e-mail: sales@brenntag.ca | visit: www.brenntag.ca

Authorized
White 0ils
PETROCANADA  Distributor

Petro-Canada is a Suncor Energy business
™Trademark of Suncor Energy Inc. Used under licence.

Beyond today's standards. ,
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scc Dedicated to the Adv:nceme?&: of Cosmetic Science

SCC -About Our Organization

Dedicated to the advancement of cosmetic science, the Society strives to increase and disseminate
scientific information through meetings and publications. By promoting research in cosmetic science
and industry, and by setting high ethical, professional and educational standards, we reach our goal
of improving the qualifications of cosmetic scientists. Our mission is to further the interests and recog-
nition of cosmetic scientists while maintaining the confidence of the public in the cosmetic and toilet-
ries industry.

Comprised of over 4,000 members, the Society of Cosmetic Chemists was founded in 1945 to pro-
mote high standards of practice in the cosmetic sciences. We serve as a focus and provide the proper
forums for the exchange of ideas and new developments in cosmetic research and technology.

Since 1948 Chapters have been the lifeblood of the Society of Cosmetic Chemists. We now have 19
Chapters throughout the United States and Canada which conduct monthly meetings, educational
seminars, suppliers' days and publish monthly newsletters. These Chapters are run by dedicated vol-
unteers who lend their time and expertise to the smooth and efficient operation of each Chapter.

Download an application: http://www.scconline.org/website/about_scc/member_application.htm

| Trivia ANSWEeYS (see pg 13,14) I

1. 777 Longest in length wing 6. Greek 11. Hosting Team 16. USA (976)

span

2. Airbus A-380 (900 seats in 7. A city 12.3 17. Hartsfield, Jackson Atlanta
single configuration) USA

3.50% 8. 1912 13. Vancouver 2010, 18. Delag

Calgary 1988, Montreal 1976

4.1914 9. 2 (was scheduled in 1944 14. Los Angeles (10) 19. KLM
but didn't happen due to the
war)
5.1920 10. 1940 & 1944 15. Vancouver (14) 20. Delta Airlines

()ﬁqra{uén'[o@

....to the winning table at our February 6th meeting comprised of Mona Azarin, Rob Castillo,
Lindsey Mustin, Zohreh Fakhim, Dennis Zuccolin, Ming Zhu, Huan Zhu and Simon Mao.
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The science of

amino acids. y
| The essence of
natural beauty.

Presenters
Welcome!!!

The SCC Ontario Chapter
board is currently
accepting submissions for
presentations ! Interested
parties can submit a
presentation abstract and a
biography. Your talk may
be accepted for either a
Chapter meeting or
Education Day.

Please send all enquiries to
Andy Halasz (speaker

coordinator) at

ahalasz(@rogers.com

VAYAVAVENVANVEVEVENVANVEVEVEVEVANVEVEVEVAN

NEWSLETTER POSTING

DATES FOR 2014

Here are the dates for 2014 that the
Northern Highlights Staff plan to post
the 5 newsletters for the year;

+ January 20th @&%\.’{//
+ March 18th e /‘é

+ May lst Wb/ \
+ August 28th N

+ October 16th \1/

(or as close as we can get)
Should posting dates change through-
out the year the most up to date list can

be found at

http://www.ontarioscc.org/newsletters.htm

High demand personal
care ingredients to
inspire you.

Argan Oil Tea Tree Oil

» Red Palm Qil - Natural Silicone

Sweet Almond ~ Alternative
Oil Natural Lanolin
Jojoba Oil Alternative

Q

Find more info at
www.charkit.com

-
ha rkl Chemical
X Corporation
Tha Spacialty

Chamicgl Specializls
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FRAGRANCE SCIENCE
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MONTREAL

=: (514)876-7909

1260 Crescent 5t, Montreal
serviceilgattefosse.ca

TORONTO

®: ( 416)2435019

170 Attwell Drive, suite 580
Website: www.gattefosse.com

A library of 2000 Fragances
Discover the newer possibilities...
-Natural Essential Oil Blends

-Scented Beads

www.fleurarome.com - courrier@fleurarome.com

SCC Founding Father,

585 Industriel Blvd, St-Eustache, Québec, Canada J7R 6C3
Phone: 450 4913000 Fax: 450 491 2079
Toll free: 1800 3614093

Maison G. de Navarre

& £ . PARENTO _Zectod
53; 6%2?222§§§Z:iifzfzﬁw e Compowunds, Fovce 1952

Your Trusted
Source for
Fragrances

—
-

%,

=5

Servicing the Personal
Care, Household, Private
Label, Cosmetic and
Industrial Industries

Specializing in Creative
Perfumery & National Brand
Duplications | e

Now offering 100% Natural Wﬁ
Essential Oil Blends Our passion is helping you succeed. **

www.parentoltd.com Tel: (416)7571-5100 csua
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UPCOMING EVENTS

March 25th, 2014 SCC Ontario Regulatory Meeting
The Venetian, Vaughan ON
May 22nd, 2014 SCC Ontario Chapter Meeting

The Venetian, Vaughan ON

July 23xd, 2014 SCC Ontario 14th Annual Golf Tournament
Caledon Woods Golf Club, Bolton ON

September 18th, 2014 SCC Ontario Education Day
The Venetian, Vaughan ON

November 6th, 2014 SCC Ontario Chapter Meeting
The Venetian, Vaughan ON

November 28th, 2014 SCC Ontario Holiday Dinner Dance
The Venetian, Vaughan ON

December 11-12th, 2014 Annual Scientific Meeting & Technology Showcase
New York City, NY

ONTARIO CHAPTER SCHOLARSHIP PROGRAM
SOCIETY FOR COSMETIC CHEMISTS

The support of Cosmetic Science Education and Research are central to
the goals of the Society of Cosmetic Chemists (SCC). The Ontario Chap-
ter has developed a Scholarship Program available to Canadian Univer-
sity, College or High School students. In the past, the $1000.00 award
has been presented to students from the University of Toronto, Univer-
sity of Waterloo and University of Guelph. The program began in 2003
and 14 students have received awards in the past.

The program is open to any student planning to complete research
related to cosmetic science. Interested students are invited to submit a
brief, one page research outline to Dennis Zuccolin, Director of Scholarships at
dzuccoli@maccosmetics.com. The scholarship applications will be reviewed by the SCC Ontario
Chapter Board members. Students awarded a scholarship can also apply for additional support (up
to $1000.00) to cover research and development costs, training and conference expenses.

Successful candidates are encouraged to attend SCC meetings, volunteer at events, collaborate with
members of the Society, prepare a poster presentation, write an article for the newsletter and/or
make a brief oral presentation on their research at a chapter meeting.
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convenience, National will accept payment by VISA, Mastercard or AMEX. Please contact
National for details.

Scc Dedicated to the Advancement of Cosmetic Science

Address N
Changes?? }‘

Innovation for

Throughout the year many
of our members change
jobs or relocate and forget to notify the
National Office. Without notification, these /
members may not receive Important /
mailings and eventually are made inactive.
We have created a form that is now avail-
able on the SCC website which allows
members to make changes to their informa-
tion and it is sent to the National office.
Please visit the following website to make
your changes;

http://www.scconline.org croda.com/na/pc CRO DA
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SCC ONTARIO CHAPTER
MEETING

“Post-Marketing Surveillance of Cosmetic

Products Across the Globe”
-Christelle Guyomard

THURSDAY MAY 22ND, 2014

PRE-REGISTRATION IS REQUIRED FOR THIS MEETING
If you prefer you can reserve a spot by email or fax. Send us a note that
you will be there. We will confirm receipt of your reservation. You can
then either bring the payment with you or put it in the mail. Please make
your reservation prior to MAY 20th, 2014.

Please note:
Should you register and not attend you will be
invoiced the meeting fee.

Students must have their payment in by Monday prior to the
meeting. To make your reservation today contact Gary at:
gary@geandb.com
or by fax at (519) 896-7350 OR on-line at:
http://www.ontarioscc.org/registration.htm

—
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SCC ONTARIO CHAPTER MEETING

“Post-marketing surveillance of cosmetic products across the globe”

Location: The Venetian Banquet & Hospitality Centre
219 Romina Drive, City of Vaughan,
ON, L4K 4V3 (tel: 905-264-9960)

Time:

5:00 p.m.
6:00 p.m.

7:00 p.m.
8:00 p.m.

Cocktails

Dinner

Presentation

Adjournment

(400

Fees: $45 pre-paid SCC member ) L)

$55 pre-paid non-member g

el
ary P

$10 pre-paid student 3

$60 at the door

Abstract:

Regulatory requirements attached to personal care products do not end after a cos-
metic is launched in the marketplace. Different countries worldwide encourage or
oblige manufacturers to establish Post-Market Surveillance processes to actively iden-
tify and monitor potential safety issues related to their products. Such requirements
may not only apply to manufacturers but also to Health Professionals, or even Distribu-
tors.

This presentation gives an overview of the situation across the globe, i.e. how the main
markets address the Post-Market Surveillance of cosmetic products, and what are the
local authorities' requirements manufacturers and/or marketers should be aware of,
from the Americas to Asia, including Europe.

Bio:

Christelle Guyomard joined IRIS in 1997. She was initially involved in the daily man-
agement of consumers’ complaints at the EU level and concomitantly served as Clini-
cal Research Associate to monitor cosmetic clinical trials with safety and efficacy-
oriented investigations. From 2002 to 2008, she worked as Coordinator in Cosmetics
Vigilance which implied data & procedures management, as well as team manage-
ment. Throughout the years spent at IRIS, has been involved in the consolidation and
global expansion of the IRIS network of physicians across the globe. Her current posi-
tion as Business Development Manager dates back to 2009.




STUDENT PRESENTATION

During our upcoming meeting on May 22nd one of our past SCC Ontario scholarship
honorees Ms Fan (Cendy) Wang will do a short presentation on her recent work ti-
tled “The Sub-a Gel Phase of Monoglyceride-Water system and its effect on
Emulsion Stability”

Fan (Cendy) Wang and Alejandro G. Marangoni, Department of Food Science,
University of Guelph

Current research in our laboratory focuses on the development of petroleum-free,
high oil content cosmetic emulsion structured with glycerol monoglycerides (MGs).

MGs are commonly used food emulsifiers, as they can structure both liquid oil and
water by forming lamellar structures. MGs show polymorphic and mesomorphic be-
havior, where a high water swelling capacity can be achieved in the metastable a-gel phase. While characterizing the
stability of the a-gel phase of MG-water gels, a thermal transition at ~13°C was observed. The nature of this thermal
transition in a system consisting of 20% (w/w) glyceryl monostearate:sodium stearoyl lactylate (GMS:SSL, 19:1) in
water (MG-gel) was studied by differential scanning calorimetry (DSC) and X-ray diffraction (XRD) . Simultaneous
powder XRD-DSC was also used to characterize the crystalline structure of the MG-gel in the temperature range from
1 to 75 °C. Results demonstrated that the melting peak at ~13°C corresponded to the transformation of the sub-a gel
phase to the a gel phase.

The stability of an oil-in-water emulsion structured by this MG-gel was also studied in this work. Results suggested
that the addition of hydrocolloids, specifically xanthan gum, successfully increased the stability of the emulsion. Two
potential mechanisms contribute to this stabilization. Firstly, xanthan gum increases the viscosity of the water phase.
Secondly, since xanthan gum is an anionic polymer, it repels the MG lamellae containing the anionic co-surfactant
SSL. This slows down the natural tendency for the lamellae to pack more closely and expel water, thus increasing
emulsion stability an order of magnitude.

Scc Dedicated to the Advancemeht of Cosmetic Science

SCC -About Our Organization

Dedicated to the advancement of cosmetic science, the Society strives to increase and disseminate
scientific information through meetings and publications. By promoting research in cosmetic science
and industry, and by setting high ethical, professional and educational standards, we reach our goal
of improving the qualifications of cosmetic scientists. Our mission is to further the interests and recog-
nition of cosmetic scientists while maintaining the confidence of the public in the cosmetic and toilet-
ries industry.

Comprised of over 4,000 members, the Society of Cosmetic Chemists was founded in 1945 to pro-
mote high standards of practice in the cosmetic sciences. We serve as a focus and provide the proper
forums for the exchange of ideas and new developments in cosmetic research and technology.

Since 1948 Chapters have been the lifeblood of the Society of Cosmetic Chemists. We now have 19
Chapters throughout the United States and Canada which conduct monthly meetings, educational
seminars, suppliers' days and publish monthly newsletters. These Chapters are run by dedicated vol-
unteers who lend their time and expertise to the smooth and efficient operation of each Chapter.

Download an application: http://www.scconline.org/website/about_scc/member_application.htm




KODHAICARE @

Your channel to the Beauty
Care and HI&| markets in
North America

Specialty Focused
Technically Driven

KODA Care is the new market vertical of KODA Distri-
bution Group, formed by the leading distributors of
specialty chemicals to the hair, skin, color cosmetics,
home care and industrial markets in North America:
DeWolf, Glenn, GMZ Care and Tempo.

We connect technologically advanced formulating
solutions with today's market trends and tomorrow’s
industry forecast. A new dedicated Personal Care
applications lab coming in 2014, eleven strategically
located warehouses, and specialized regulatory
resources enhance the value added services offered
to our customers and suppliers alike.

DeWmtaE‘ Glenno

KODRICARE

GM..E‘ Tempo‘

dewolfchem.com.

KODA DISTRIBUTION | 262 HARBOR



| Job Search I

Tempo Canada ULC, a specialty chemical distribution company, has an immediate
opening for a qualified Technical Sales Representative to join our Personal Care team in Montreal.

Qualifications

» University degree in chemical sciences or equivalent work experience. Minimum 5 years of industry
experience preferred

* Excellent communication and negotiating skills

» Strong analytical skills to deal with problem solving

» Excellent verbal, written communication and interpersonal skills

+ Highly proficient computer skills including MS Word, PowerPoint, Excel and Outlook

» Bilingual

Responsibilities

* Provide technical sales and support to Montreal and surrounding area customers
* Promote new products to existing accounts and establish new opportunities
Participate in training as required

Provide reports accordingly

» Assist customers with formulation requirements

Please e-mail resume to robq@tempo.ca or call 905-339-3309 ext.239 www.tempo.ca

Pachem Distribution Inc
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For 19 years at your service, contact us at 1-800-263-8365
E-mail : service@pachemdistribution.com




ININVANNT

& Company/Compagnie

A Division of the Tennant Group of Companies

Distributing Chemicals Delivering Solutions Developing Partnerships
Canadian distribution since 1932

Your technical partner for Personal Care P
eﬂ * skin care « hair care ¢ color cosmetics CACD

= (Clariant PACT 21\ SEPPIC PV

Jii@éﬁ“ Stepan s m—ﬂ_ 4@} Personal Care }%ﬂ:

TORONTO MONTREAL WVANCOUVER EDMONTOMN CALGARY WINNPEG www.ctc.ca 416 741 8264 | 514 631 8580

SCC

Dedicated to the Advancemeht of Cosmetic Science

B .f‘ | | LV. Lomnas brings the
Id’s finest ingredient
eauliTully [Res e
o s th look fabul
Com petitive | naymae
5! When you make
LV. Lomas your partner,

we make our success
contingent upon yours.

Proudly representing our Personal Care Principal Partners
Abitec = Acidchem International @ Active Organics ® Ajinomoto USA Inc.  Archer Daniels Midland ® BASF # Cabot Corporation  Cargill
CP Kelco  Dinesh Enterprises @ Divis ® EMD Chemicals Inc.  Emerald Performance Materials ¢ Gelita * Huber Engineered Materials
Huntsman ® Imerys Talc * J. Reltenmaier & Sohne * Kao Specialties America ¢ Lubrizol Advanced Materials ® Polygal Ag

US Zinc Corporation ® Vantage Oleochemicals # Vertellus Performance Materials '

] Workplaces 2012 -
A(Sli{S Canada Toronto  Montreal  Vancouver www.lvlomas.com 800 575 3382 LIMITED / LIMITEE




C CHEMISTS ONTARIO CHAPTER

SCE 141ty Anmual Golf Tournament

Tuesday, July 22nd, 2014

Location: Caledon Woods Golf Club (6 km north of Bolton)

Time: 1:00 pm Shotgun start.
Fee: $190 Golf & Dinner Package
$125 Golf & Lunch

$ 80 Dinner-only

Fees include:

Itinerary :

18-hole green fees with carts

Professional tournament scoring
BBOQ lunch

Dinner

Use of practice green, locker and shower facilities 6:30 PM Dinner, & Prize Presentation

11:00- 12:30 Registration & Lunch
1:00 PM Golf - Shotgun start

5:30 PM Cocktails

Please indicate below the participants’ name(s) and company(s):

HOST:
Golff Ditmer Package [ Golf + lunch O Dinner-only O

GUEST:
Golff Dinner Package [0 Golf + lunch [ Dinner-only O

GUEST:
Golff Dinner Package [0 Golf + lunch O Dinner-only [

GUEST:
Golff Dinner Package [0 Golf + lunch [ Dinner-only O

Number of vegetarian meals needed

. Pre-registration is required for this event before JUNE 30th!
3 To pre-register Email gjain100@gmail.com (# 905.569.1302)
. Send payment before June 30th, 2014 to confirm your spot to:
The SCC Ontario Chapter, c/o Gary Baker, 135 Shuh Avenue, Kitchener, Ontario N2A 1H4
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CALEDON
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RENTAL SET REQUEST FORM

PLEASE COMPLETE THE FORM BELOW TO RESERVE YOUR RENTAL SET OF
GOLF CLUBS. FORMS MUST BE COMPLETE AND RETURNED TO CALEDON

WOODS 2 WEEKS BEFORE THE DATE OF THE EVENT.

FAX NUMBER: (905) 880-2498
ATTN: James Langford

Name:

Name of Event: Date of Event:

yonand

Please apply the RENTAL SET charge of $40.00 plus applicable taxes to the following

credit card number:

Please check one: O visa [0 MasterCard

Expiry Date:

Please check the appropriate box to reserve your set:

RIGHT HANDED O LEFT HANDED O

%+ Caledon Woods will provide rental sets of clubs according to the requirements of the

[0 American Express

golf event. Rental sets must be requested in writing 14 DAYS prior to the golf event.

Caledon Woods will make every effort to provide last minute rental club

arrangements but cannot guarantee availability. Each guest that rents a set of rental
clubs is required to provide a major credit card as a deposit for the rental clubs. The
guest renting the rental sets shall be solely responsible for the rental set. Any clubs
not returned at the completion of the golf event will be charged at full retail price to

the credit card number provided above. Rental sets MUST be returned to the Pro

Shop at the completion of play to redeem your credit card deposit.

Print Name Signature Date

,
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
: Credit Card #:
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
T

From Toronto

« Hwy 427 north to Hwy 7.
7y * Hwy 7 west to Hwy 50.
&ﬂ'geﬁgggn ¢ Hwy 50 north through the town of Bolton.
Area s Caledon Woods Golf Club is 6km on the west (left)
L side.
%
,%43
% Mote: if you are traveling on Hwy 407, you must exit on

to Hwy 427 North.

P From Barrie

Hwy 400 south to Hwy 9.
Hwy 9 west to Hwy 50.
Hwy 50 south 8km.
Caledon Woods Golf Club is on the west (right) side
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| CORPORATE EVENTS DRESS CODE
Gentlemen
= A Golf Shirt with a Collar, Turtlenecks, or Mock-Neck Shirts
(Shirts must be tucked in at all times)
Casual or Dress Slacks

= Bermuda Shorts

= Caps can be worn with the peak forward
= Ankle or knee soc!

= Soft Spike or Soft Soled Shoes

Ladies
= Golf Shirt with a Collar (Sleeveless style acceptable for women)
= Casual or Dress Slacks
= Bermuda Shorts
= Caps can be worn with the peak forward
= Ankle or knee socks
= Soft Spike or Soft Soled Shoes

Inappropriate Golf Course & Clubhouse Attire includes:
= Jeans of any kind, gym shorts, track / sweat suits, beach wear
= Shoes with metal cleats or spikes

Thank you for adhering to our policy on suitable attire at each of our clubs.
Any golfer who does not follow this policy will be asked to change or
purchase appropriate clothing from the golf shop. If they do not comply.
they will not be permitted on the course.

CLU3LINC
wiore ol

r Further information. please contact our Corporate Events Departm,
Foll Free: 18006810508« Local Telsmhone: 0081 1ram « P Sos By1-oma - Wenmte aubllen
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Swap your Microplastics with MICRO POWDERS |

Azelis introduces the innovative MICRO POWDERS range: Your path to natural beauty =~ micro PowpERs, INc.

Ecocert approved, "green”, non-irritating, effective and eco-friendly, naturally Applications
derived from bio-degradable polymers from renewable resources. All “green” formulations incl:

Products = Scrub soaps

Ecoscrub™ Gentle, non-irritating scrub and exfoliant range & Fouk sciiibe

Naturescrub™ Exfoliants made from natural based waxes o

— alternative to microplastic beads * Exfoliating face scrubs
NEW! , * Body scrubs
Ecocolors™ Gentle, colored scrub powders. Prevent color bleeding .

in formulations. Create unique visual effects. * Creams, liquids, gel

and lotions

Use for oral applications too!

Azelis Canada Ltd. - 131 Finchdene Square - Unit #7 - Scarborough - Ontario - M1X 1A6 - Canada
Contact: Jason Young - E: jasonyoung@azelis.com

®
oee i
o:.az lis Azelis cares, every day
@ PERSONAL CARE

SOCIETY OF COSMETIC CHEMISTS Your ad here!!
CALL FOR PAPERS — PODIUM PRESENTATIONS
ANNUAL SCIENTIFIC MEETING & TECHNOLOGY SHOWCASE

DECEMBER 11-12, 2014
NEW YORK HILTON HOTEL, 1l"i'E'W YORK CITY

Authors are invited fo submit titles and sbstracts of no more than 150 words for original
papers o be presented in podium format. All topics related to cosmetic science will
considered for presentation. Topics of particular inferest for submission of abstracts are:

* Color Cosmetics (Formulation and Performance for Skin)

= Fragrances in the Cosmetic Industry (Fine Fragrances,
Regulations, Fragrancing Personal Care Products)

= Basics of Cosmetic Formulations (Emulsion & Surfactant
Chemistry)

= Topical Delivery Systems (Liposomes, Encapsulations, Micro-
emulsions, Devices)

= Current Regulations affecting the Cosmetic Industry (US
Regulations, OTC Products, cGMPs)

¥ Olt:linp f?gmql?tﬁgdgndckascaﬂch Euuls i:;r itsth Cos[r]ﬂvitiﬁ ;
Chemis ocial Media, Computer Apps, Websites, Databases

= Emerging Trends and Innovations in the Cosmetic Industry Contact Vera at

SUBMISSION DEADLINE: MAY 2, 2014 vera@plantpower.ca

All abstracts must be submitted online af our website www.scconline.org.

After acceplance of abstracts by the Commitiee, all presenters will be required to submit
prglprints 2 weeks ‘&Mr fo presentation (minimum of 600 words, maximum of 2 ﬁes,
including figures). presenters will be eligible for the Shaw Mudze Award sponsored by
BASF Corporation, which is given for the Best Faper presented at the Society’s Annual Meeting,.
The honorarium for this award is 52,500, Presenters are required to register for the

Meeting,




“...Innovative Surfactant Solutions for a
Cleaner, Healthier and More Energy
Efficient World...”

Technical Service

Canadian Sales Office
5’?0 1-705-330-3367

1-289-337-1651

Stepan s Q

NATURALLY KIAWAH SYMPOSIUM
Kiawah Island, SC

P -

September 24 - 26, 2014
2 SPECIAL EVENTS

y Sept. 24 - CEP Course

L4 Sept 24 Evening - Cocktail Reception & Supplier Showcase
s . at Turtle Point Country Club

Sept. 25 Full Day Technmal Seminar |

L

v - Mlchelle'[nnscott Michelle

‘: - Michael Liceiardello - mlicei G e

Scc Dedicated to the Advancemeht of Cosmetic Science

UNI<PEX
»solutions

We Promote Health And
Beauty Ingredients For

Ontario
Toll Free: 1-800-363-2134

Quebec
Toll Free: 1-800-387-3943

Aloe 2000 - Alzo International - Ashland Specialty Ingredients
Avatar Bluestar Silicones - Coler Technigues - Cremer Oleochemical
Eckart - Elementis Specialties - ICOF - Kinetik Technologies
Koster Keunen - Lamberti - Lonza Personal Care - Rita Corporation
Salvena Technologies Sascl Germany Tagra Biotechnologies

10
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June 5, 2014

New York Academy of Sciences » World Trade Center, Building 7 » New York, NY

The New York Chapter of the Society of Cosmetic Chemists is proud to announce the
2014 NYSCC Antioxidant Symposium, which will feature key academic and industrial
researchers in the field of antioxidants and the skin.

The conference will be held on the top floor of the

newly constructed Building 7 of the World Trade

Center, home to the New York Academy of Sciences.

There will be a concurrent poster session in which

entries will be eligible for the poster competition

and will be judged on originality and innovation

relevant to methodologies and the use of

antioxidants in skin care.

Conference attendees will receive a complimentary book:
Antioxidants and the Skin

For registration, visit www.nyscc.org.




juvefoxo-

peptice
Guardian of
genomic integrity

40“1 bd“f I(‘Kiﬂ-'{/
REVERTING CELLULAR SENESCENCE

- . d Fibroblasts of a donor aged 55 recovered the characteristics of cells over
' 10 years younger after a treatment with juvefoxo™ peptide, offering an

advanced rejuvenating effect to innovative anti-aging formulations.

Lipotec LLC »
22 Hudson Place, 4N Hoboken, NJ 07030, United States LI Ote
Tel: +1 (201) 8501213 Fax: +1 (201) 8601212

E-mail: salesoffice@lipotec.com www.llpotac, com

Dedicated to the Advancement of Cosmetic Science

SUCCESS.
A comprehensive portfolio “ ®
» » & » » Of personal care ingredients u n IVAR
. from the world’s premier U P e { S O na I C ar e
. manufacturers.
[ ]
. PROUD PARTNERS IN PERSONAL CARE
ALPHA AROMATICS® DOW CORNING® PURAC*®
ANGUS™ DUPONT® RHODIA
BASF® EVONIK ROHM & HAAS®
CALUMET PENRECO*® FRANK B ROSS STEPAN®
CARGILL™ HALLSTAR® SUN CHEMICAL®
CORN PRODUCTS® NEW PHASE TECHNOLOGIES™ TATE AND LYLE®
DOwW* P &G*® XTAMETER®

@ 2011. Univar Inc. All rights reserved. Univar, the hexagon, and the Univar logo are registered trademarks of Univar Inc. Certain trademarks

s
are owned by third parties, used to identify the goods and services identified by those marks, and are the property of their rightful owners. www.univar.com

INNOVATION > TECHNICAL EXPERTISE > MARKETING > CUSTOMER SERVICE > LOGISTICS > DISTRIBUTION
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Your Products.
Our Ingredients.

ALCTIVEMICRO
TECHNOLOGIES

Beautiful.
Together. ACTIVEMICROTECHNOLOGIES.COM

ATTENTION MEMBERS

Unemployed and
Emeritus members may
continue to attend monthly
meetings free of charge.
Please contact the
registration booth upon
arrival.

Unemployed
membership is free of charge
by submitting the renewal
form with
unemployment details.

MADE IN THE USA.
/

&Quadra , Active
ngre lents s ‘ Concepts

Specalized. Hlective. Trusted

omorrow’s vision... Today! ®
% BEST - fomorrow’s vision... Toda
B MANAGED ana sl "~ BO0.665.6553
W5 COMPANIES B 7N TR

Matvarn dwdeber gquadraingredients.com

Bio-active Ingredients « Bioferments
Proteins » Botanical Extracts
Delivery Systems
Functional Ingredients

info@activeconceptsllc.com

Phone: 704.276.7100




What Makes one Cosmetic Ingredient Better
than Another?

by PERRY ROMANOWSKI on 04/16/2014

As a cosmetic chemist, you will be often visited by chemical sales people and pre-
sented “new” raw materials to put in your formulas. Or —

you may be asked by your marketing people about in- =
gredients and which cosmetic ingredients are better

than others. Unfortunately, it's not an easy question to -

answer. Read on to see why.
#‘ \ v ’

|
What are better cosmetic ingredients? ',‘
Although this might sound like a simple question, it ;
really isn’t. That's because the answer is highly de-
pendent on what you mean by the phrase “better than.”
And this is true of ANY raw material or beauty product

for which you might have this question.

What makes one cosmetic ingredient better than another?

It all depends on which of the following factors are most important to you.

Ingredient Performance

This is related to how well a product does what it says it will do and how it compares
to what you are already using. If a new emulsifier makes the product more stable
then from a performance standpoint, it is better. If a surfactant improves your foam,
or a moisturizing agent improves moisture scores, then these ingredients are better.
The nice thing about a performance standard is that you can run a test, make a
measurement and determine which is better.

Unfortunately, there are other less obvious factors to consider when figuring out
which is the “better” cosmetic ingredient.

Price

Another important characteristic in determining whether something is better is price.
The assumption is that if one product performs the same as another product but is
less expensive, then it is better.

Continued on page 19
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PATENTED NATURAL CANADIAN TECHNOLOGY!
SENSIENT [ AR
COSMETIC TECHNOLOGIES Va E_l _:."l a wl:.ﬂ m ® Natu nola@}
COSM ETI C Patented, proven and functional Flax PrOtein
COLORANTS ( _ s .
replacement for petrolatum, builds Hair Care - imparts shine, gloss
SURFACE B e ok Skin Care - :‘mni;izal::;:s:r;:;?:n
TREATMENTS —
I NGREDIENTS N Contact Doreen VandenTillaart for
AMTTAT more information at
DISPERSIONS % "A' "Y rl,l’\ [)L‘_‘_J flax@natunola.com or 613-774-9998
o a5 & -
800-543-4524

icsales@sensient-tech.com

[1-BASF

The Chemical Company

Your leading ingredient manufacturer for all
personal care requirements

Skin Care Emulsion ingredients
CETIOL®, LANETTE®, EUMULGIN®, IPM, IPP, EMULGADE®, CUTINA®, MYRITOL®,
EUTANOL®, CREMOPHOR®, COSMEDIA®
Plant-derived surfactants, viscosifiers / stabilizers
PLANTAREN®, STANDAPQL®E, COMPERLAN®, DEHYTON®, EUPERLANE, LAME SOFT®,
DEHYQUART®, JORDAPON®
Pigments for Cosmetics - Product line ‘BASF Effect Pigments’
Bioactive products - Beauty Care Solutions | Les Laboratoires Serobiologiques
Vegetable proteins - GLUADING
Glycerides, exotic vegetable oils and fats - CEGESOFT®
Encapsulation Technology - PRIMACARE®
Antioxidants, Phytosterols, Preservatives, Vitamins
Sun Filters — UVINUL®, Z-COTE®, TINOSORBE
Cosmetic Polymers - RHEOCARE®, SALCARE®, LUVIQUAT®, LUVIGEL®

Phone : 866-485-2273 ext 6165/ (514) 488-9325
e-mail address: cosmeticscustomercare@basf com
webpage: www.care-chemicals-formulators.basf.com/Home.aspx
Visit us at www.innovadex.com - key word ‘BASF'




DEBRO

Chemicals Inc.

“TIME WELL SPENT”

——————
INOLEX

11 Automatic Road

Brampton, Ontario, Canada L6S 4K6

(905) 799-8200
www.Debro.com

OMNOVAY

SOLUTIONS

AC

CHEMICAL CORPORATION

3

SOLVAY

asking more from chemistry™

UENO FINE CHEMICALSINBUSTRY..T0

ViTusA PRODUCTS™

INCORFPORATED

B
e Tachnologies, Inc. [ A 020 b osasn

Toronto Montreal

With a dedicated and innovative partner you can count on
for Personal Care Expertise & Solutions

a proud member of I"'
[~ = -

Mational Association of
Chemical Distributors

Jungbunzlauer
PETER CREMER

Colors Corp.

Calgary Vancouver

N Y Y Y Y Y N Y N Y Y Y N Y N AN P N\ N\ %

AR R AR AR AR
Speak out ...be heard!!

((a@

With a focus on education, the SCC
Ontario Chapter is always striving to bring the
highest quality educational seminars to our Chapter
members. At the same time we like to entertain and
foster a social environment. The problem is, you
can’t make everyone happy! That's why we need
your feedback. Fill out a simple questionnaire on
line and tell us what interests YOU;

http://www.ontarioscc.org/meetingquestionaire.htm

A NG NG MG MG MG NG MG NG G DG MG NG MG LG

QP VPPPYYRYYRERRE

Auq;_c_an

Distributor of:

Cosmetic Actives, Emulsifiers,
Conditioning Agents, Emollients,
Surfactants, Rheological
Additives, Clays, Fluoropolymers,
Specialty Waxes...and more

Andicor is proud to represent
Evonik Industnes, Southern Clay
Products Inc, Shamrock

Technologies Inc, Fuji Silysia

ea For more info: andrea boylan@andicor com
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Cannon calibration oils & viscosity tubes
Digital Density Meters
Analytical & Precision Balances

Colour & pH Meters

Rotational Viscometers
Particle Size Analyzers
Sieves & Shakers

Refractometers

pES——

Bostwick Consistometer
Laboratory mills
Refrigerated/heating Bath

Batch dosing using direct mass flow
measurement & batch dose volume control

T —

Titrators
Flash Point testers

Hot plates/stirrers

Rotary-Evaporators
Penetrometers & Tensiometers

—HOSKIN
Glassware/plasticware

l |S 5
B ———T

www.hoskin.ca

Vancouver (604) 872-7894 | Burlington (905) 333-5510 | Montreal (514) 735-5267
salesv@hoskin.a salesb@hoskin.ca salesm @hoskin.ca

MACK ,
Technologies inc.

Focused on Innovation
Consultant

Natural Products  gmacktechnologies.com

: Tel. 514-833-5929
* Regulatory Affairs Fax: 514-637-5029
*Training Skype: gmackt
Email:gmack@gmacktechnologies.com
880 53rd Ave, Lachine, QC H8T 278

Organic Products

* Formulations Personal Care George Mackenzie B.Sc. B.B.A.

Programs and Privileges
2 Of SCC Membership

g é Journal - Membership

includes subscription to the
Journal of Cosmetic
Science, the Official Journal
of the Society of Cosmetic
Chemists. The Journal contains technical
papers on topics of interest to cosmetic
scientists and is distributed six times per
year.

E—

Meetings & Seminars - The Society holds
its Annual Scientific Meeting each
December and its Annual Scientific
Seminar each May. The Meetings and
Seminars provide a forum for an exchange
of current findings and technology on
topics of global interest in cosmetic
science.

Continuing Education Programs - Our
CEP Programs are short courses taught by
practicing cosmetic scientists and
perfumers, all acknowledged experts in
their disciplines.

Chapters - Each member is assigned to
one of seventeen Chapters throughout the

United States and Canada, according to his

or her geographic location. Chapters hold
local scientific meetings throughout the
year, and many publish their own
newsletters.

I.F.S.C.C. - The Society of Cosmetic
Chemists is one of 42 member
organizations within the International
Federation of Societies of Cosmetic
Chemists.
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The Soul & Science
of Beauty.

Evonik Canada Inc. Burlington, ON pHoNE +1 800 387-5680

personal-care@evonik.com  responsibility-personal-care@evonik.com
www.evonik.com/personal-care

@ evonik

INDUSTRIES

Evonik. Power to create.

i‘&*"

Corrubbo

Aromatics ¥s Botanical Extracts

Flavors - Fragrances - Organic Extracts - DeoPlex - Fair Trade
70 Research Drive, Milford, CT 06460 Tel: 203-878-0605 www.carrubba.com

(
evalu

clinically proven claims

5475 Paré, suite 206
Montreal, Quebec H4P1P7 - Canada

i www.evalulab.com

Orchidia® Bringing passion

to life’s journey
through inspired
sensory

creations

Fragrances

= 4\_’/’:’ ‘.6 i@:
JODI WILSON

Technical Sales

jwilson@orchidia.com
(630) 796-5477
www.orchidia.com

NEXED

solutions

nexeosolutions.com | Connect.

AkzoNnheW

Beauty knows
no boundaries

Across continents...around the world...

we're

a leader in innovative, high performance, and
environmentally responsible technologies for

personal care. We translate our ingredient expertisa
into tallored solutions specific to region and cutture.
AkzoMobel Personal Care...where science is a
thing of beauty™.

Leam more at akzonobel.com/personalcans
Telk: +1 BB8-331-6212
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Continued from pg 14 - “What Makes one Cosmetic Ingredient Better than Another?”

Of course, this is simplistic and the list price of a raw material doesn’t take into considera-
tion other factors that can affect the cost impact to your company. For example, your pur-
chasing department might have a contract with a supplier where you get price breaks
based on volumes. If you change to a cheaper ingredient, this could raise the price of
other ingredients.

But sometimes the performance doesn’t have to match exactly either. If you can get away
with using a less expensive ingredient and still have most of the performance, sometimes
it's worth it.

Production Desires

While there are some ingredients that are easy enough to work with in the lab, they can
often be nearly impossible to work with in production. I’'m thinking of things like powders
and highly viscous ingredients. When formulating and thinking about what is the “best”
cosmetic raw material, consider also what your production people will think is the best.
Generally, if it's easier to work with in production, it's a better ingredient.

Personal preference

| have to admit that there were ingredients that | liked working with. Often this was be-
cause | had success with the ingredient in the past. Or maybe | just liked to have a
“signature” ingredient in all my formulas. Some cosmetic chemists just prefer to avoid us-
ing single sourced ingredients or animal derived products or other arbitrary choices. If you
as the formulator think one ingredient is better than another, often that means the ingredi-
ent is better. Of course, your boss might make you have a different opinion.

Marketing concerns

Sometimes your marketing department will have an opinion about what is a better ingredi-
ent. If your group is hung up on the green movement, they’ll think that vegetable derived is
better than petroleum products. They’ll think natural preservatives are better than para-
bens. They’ll also push for free-trade ingredients, biodegradable, low carbon footprint, etc.
If you're looking for a better ingredient, think about what your marketing group would say.

Better cosmetic ingredients

So how do you figure out which cosmetic ingredients are the best to use? The following

checklist can help you figure it out. 1. First, have a standard test to compare performance
2. Consider the overall cost impact of the ingredient 3. Consider the impact on produc-

tion 4. Figure out what your marketing people would say 5. Decide what you like

Cosmetic formulating is a creative endeavor. Remember, you are the artist and should al-
ways have the final say on what you think is the “better” technology.

Article compliments of http://chemistscorner.com
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CAMBRIAN

Your Trusted Partner
for Personal Care

)
- -

Halifax, NS

Toronto, ON

BRENNTAG &

Brenntag Canada —a nammous WIth

quality, service and industry expertise in the

personal care and cosmetics industry.

Quality Products, Superior Service...Coast to Coast
Visit our website at www.brenntag.ca

902 468 9690 Winnipeg, MB 204 233 3416
St. John's, Nfld 709 747 3777 Calgary, AB

Montreal, PQ 514 636 9230 Vancouver, BC 604 513 9009
416 259 8231 Edmonton, AB 708 986 4544

Founding member of CACD and ISO 14001 Accredited

PR

403 263 8660

INNOVATING FOR TOW WITH

Vivimed

@) OXITENO
——@

Kathax.:

induchem

SUDARSHAN

7 ROHA

S

()Vanderbilt Minerals, LLC

Your Reliable

Y 4

Source of Chemical
#

T:1-905-554-8182 '«;;'ﬁ'.
F:1-905-554-8185 "'\D

www.MainMastinternational.com " *

Value In Every Drop

Lw &
o

o0
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On the surface
all white mineral oils appear
to be the same.

With PURETOL™ white mineral oils, your money goes farther because it's buying much more than

just another ingredient. You're buying supply (we're the world's largest producer of white mineral oils).
You're buying quality (every PURETOL product is produced by us from start to USP/NF-certified finish).
You're buying support (world-class R&D and a dedicated team that knows its business - and yours).
Want to go deeper?

" White Mineral Qil

Purity You Can Count On

BRENNTAG - call: 1-800-387-7324 | e-mail: sales@brenntag.ca | visit: www.brenntag.ca
L4

Authorized
White Oils
peTrocaNADA  Distributor

Petro-Canada is a Suncor Energy business
™Trademark of Suncor Energy Inc. Used under licence. Beyond today's standards.
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AJINOMOTO.

The science of
amino acids.

The essence of
natural beauty.

Welcome!!!

Presenters %@

The SCC Ontario Chapter
board is currently
accepting submissions for
presentations ! Interested
parties can submit a
presentation abstract and a
biography. Your talk may
be accepted for either a
Chapter meeting or
Education Day.

Please send all enquiries to
Andy Halasz (speaker

coordinator) at

ahalasz(@rogers.com

NEWSLETTER POSTING

DATES FOR 2014

Here are the dates for 2014 that the
Northern Highlights Staff plan to post
the 5 newsletters for the year;

+ January 20th @& O///

+ March 18th t /‘Q

+ May 5th g / \
L

+ August 28th \ /

+ October 16th J

(or as close as we can get)
Should posting dates change through-
out the year the most up to date list can

be found at

http://www.ontarioscc.org/newsletters.htm

~  High demand personal
f )| care ingredients to
/J inspire you.

Argan Oil Tea Tree Oil

Red Palm Qil - Natural Silicone

Sweet Almond Alternative

0Oil Natural Lanolin
Alternative

Jojoba Oil

Find more info at
www.charkit.com

= i
ha rkl Chemical
Corporation
The Specially Chamicael Foecializis
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DuPont Tate & Lyle
Zemea

renevably sourced™ propanediol
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TORONTO

®: ( 416)2435019

170 Attwell Drive, suite 580
Website: www.gattefosse.com

iKeda
avra d

(’ Sina Lion

MONTREAL

: (514)876-7909

1260 Crescent 5t, Montreal
serviceilgattefosse.ca

SCC Founding Father,

Maison G. de Navarre

ﬁ?ﬁez&mﬁm Limitée

at your service since 1976

FRAGRANCE

A library of 2000 Fragances
Discover the newer possibilities...
-Natural Essential Oil Blends

-Scented Beads

www.fleurarome.com - courrier@fleurarome.com

585 Industriel Blvd, St-Eustache, Québec, Canada J7R 6C3
Phone: 450 4913000 Fax: 450 491 2079
Toll free: 1800 3614093

@ Compagnic PARENTO Zopdled

ef#:zmr/éc{rmmd @/ ._‘%g-w A

Specializing in Creative
Perfumery & National Brand
Duplications

Now offering 100% Natural
Essential Oil Blends

Your Trusted
Source for
Fragrances

passion is helping you succeed. mensen

CompoindsFence 1052

Servicing the Personal
Care, Household, Private
Label, Cosmetic and
Industrial Industries

R

www.parentoltd.com Tel: (416)751-5100 crns
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UPCOMING EVENTS

May 22nd, 2014 SCC Ontario Chapter Meeting—‘‘Post-Marketing Surveillance of
The Venetian, Vaughan ON Cosmetic Products Across the Globe”-Christelle Guyomard
July 22nd, 2014 SCC Ontario 14th Annual Golf Tournament

Caledon Woods Golf Club, Bolton ON

September 18th, 2014 SCC Ontario Education Day
The Venetian, Vaughan ON

November 6th, 2014 SCC Ontario Chapter Meeting
The Venetian, Vaughan ON

November 28th, 2014 SCC Ontario Holiday Dinner Dance
The Venetian, Vaughan ON

December 11-12th, 2014 Annual Scientific Meeting & Technology Showcase
New York City, NY

ONTARIO CHAPTER SCHOLARSHIP PROGRAM
SOCIETY FOR COSMETIC CHEMISTS

The support of Cosmetic Science Education and Research are central to
the goals of the Society of Cosmetic Chemists (SCC). The Ontario Chap-
ter has developed a Scholarship Program available to Canadian Univer-
sity, College or High School students. In the past, the $1000.00 award
has been presented to students from the University of Toronto, Univer-
sity of Waterloo and University of Guelph. The program began in 2003
and 14 students have received awards in the past.

The program is open to any student planning to complete research
related to cosmetic science. Interested students are invited to submit a
brief, one page research outline to Dennis Zuccolin, Director of Scholarships at
dzuccoli@maccosmetics.com. The scholarship applications will be reviewed by the SCC Ontario
Chapter Board members. Students awarded a scholarship can also apply for additional support (up
to $1000.00) to cover research and development costs, training and conference expenses.

Successful candidates are encouraged to attend SCC meetings, volunteer at events, collaborate with
members of the Society, prepare a poster presentation, write an article for the newsletter and/or
make a brief oral presentation on their research at a chapter meeting.
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| NORTHERN HIGHLIGHTS STAFF I

ADVERTISING: VERA MATOVINA

PUBLISHER: ROB QUINLAN ph: 905-339-3309 robg@tempo.ca
TEMPO CANADA ULC fax: 905-339-3385

EDITOR: MICHELE LARRY ph: 905-339-3309 michelel@tempo.ca
TEMPO CANADA ULC fax: 905-339-3385

ph: 416-766-1254 vera@plantpower.ca

National for details.

MEMBERSHIP i

For those who would like to become members, yearly fees are $140 US. Applications are
available from your Executive Committee or on-line at www.SCCOnline.org.

Please return the completed form at your convenience and reap the benefits of the SCC. For
renewal memberships, please send payments directly to the SCC National Office. For your
convenience, National will accept payment by VISA, Mastercard or AMEX. Please contact

pp— ———————————————
SC

C

Dedicated to the Advancement of Cosmetic Science

Address
Changes??

Throughout the year many
of our members change
jobs or relocate and forget to notify the
National Office. Without notification, these
members may not receive Important
mailings and eventually are made inactive.
We have created a form that is now avail-
able on the SCC website which allows
members to make changes to their informa-
tion and it is sent to the National office.
Please visit the following website to make
your changes;

http://www.scconline.org

Innovoﬂon‘ for

oy /[ /

croda.com/na/pc
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NORTHERN4Z HIGHLIGHTS
The SCC Ontario Chapter's Newsletter

135 Shuh Avenue
Kitchener, ON, N2A 1H4

2014 Ontario Chapter Officers

Chair

Andrea Boylan

Andicor Specialty Chemicals Corp.
590 Abilene Drive

Mississauga, ON L5T2T4

Ph: (905) 795-0911

Fax: (908) 795-0912
andrea.boylan@andicor.com

Chair Elect

Dorothy Maraprossians
Unipex Solutions

6660 Financial Drive
Mississauga, ON L5N7]6
Ph: 905-601-8766

Fax: 905-812-0672

dorothy.maraprossians@unipexsolutions.ca

Secretary

Monika Melao

Charles Tennant & Company
34 Clayson Rd.

Toronto, ON M9M 2G8

Ph: (416) 741-9264

Fax: (416) 741-6642
mmelao@ctc.ca

Treasurer

Gary Baker

GE&B Marketing

135 Shuh Avenue
Kitchener, ON N2A 1H4
Ph: 519-896-1168

Fax: 519-896-7350
gary@geandb.com

Directors Area II

Bart Maxon

Ph: 989-496-3035

Fax: 989-496-5508
bart.maxon@dowcorning.com

Perry Romanowski

Brains Publishing

Ph: 708-207-7642
Perry.romanowski@gmail.com

Past Chair

Zohreh Fakhim

Univar Canada

64 Arrow Road,

North York, ON, MOM2L9

Ph: (416) 740-5300
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Zohreh.Fakhim@univarcanada.com
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SCC ONTARIO EDUCATION DAY

“Claim Substantiation and
Skin Aging Seminar”
-Nava Dayan, PhD

THURSDAY SEPTEMBER 18TH, 2014

E:'/E ?\(7
= =

PRE-REGISTRATION IS REQUIRED FOR THIS MEETING
If you prefer you can reserve a spot by email or fax. Send us a note that
you will be there. We will confirm receipt of your reservation. You can
then either bring the payment with you or put it in the mail. Please make
your reservation prior to September 15th, 2014.

Please note:
Should you register and not attend you will be
invoiced the meeting fee.

Students must have their payment in by Monday prior to the
meeting. To make your reservation today contact Gary at:
gary@geandb.com
or by fax at (519) 896-7350 OR on-line at:
http://www.ontarioscc.org/registration.htm




SCC ONTARIO EDUCATION DAY

“Claim Substantiation and Skin Aging Seminar”
-Nava Dayan, PhD

Location: The Venetian Banquet & Hospitality Centre
219 Romina Drive, City of Vaughan, (3 ey
ON, L4K 4V3 (tel: 905-264-9960) -
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-Costs for the day-
$15 for members
$130 for non-Members : setiagio's
$30 for students 3 oo
Register now %
http://www.ontarioscc.org/registration.htm

an
o hal®

Abstract:

The FDA and the FTC are carefully watching cosmetic products for non- substantiated misleading claims. If the claim is indeed misleading
the consumer and drives to a purchase of a product that will not deliver its premise- this is an ethical matter. With the skin care industry
striving to produce safer products, it should also further stream its scientific resources towards testing products for their activity on the skin
and provide fair translation into claims. Common criteria for justification of claims are a challenging aspect in product development since it
needs to be customized for the purpose of use and nature of the product developed. Of specific growing interest are claims associated with
prevention and affecting skin aging and its clinical manifestation. This seminar is tailored to provide key aspects in the establishment of best
practice to be applied in experimental design and tie it into the regulatory framework rationale. Examples for skin aging claims will be
discussed as well as correlation to current scientific knowledge in skin aging key biochemical cascades.

8:00 - 8:30 AM: Registration 12:00-1:00 Lunch Break
8:30-10:00 AM 1:00-2:30 PM
¢ Cosmetic vs. physiological claims ¢ Identifying site of activity
¢ FDA requirement for “substantial evidence” ¢ The therapeutic index concept
¢ Translation of data into fair claims ¢ Clinical study design:
¢ The stratum corneum structure ¢ Panel size and statistical significance
¢ Structural changes ¢ Validity of pilot runs
¢ Skin aging ¢ Subjective vs. quantitative evaluation
¢ Consumer feedback and questionnaire
10:15-12:00 . . .. .
¢ Activity of raw materials vs. finished formulation
¢ The function premise - translation of data into ¢ Duration of activity
claims:
2:45 - 4:30 PM
¢ Invitro studies
¢ Enzymatic studies 4  Ethical consideration
¢ Cell cultures ¢ Review and summary

Bio:

Nava Dayan, PhD, is founder and president of a skin science and research consultancy serving the pharmaceutical, cos-
metic, and personal care industries. Dr. Dayan’s 24 years of experience in the greater skin care segment, have yielded
more than 150 publication credits in numerous industry-respected journals four books, as well as an In-Cosmetics Gold e
Award for innovation and commensurate recognition from the NYSCC and the CRS for excellence. Dayan holds a PhD in

pharmaceutics from the Hebrew University in Jerusalem and is the bearer of several patent applications for original work in skin actives and
delivery systems. Dr. Dayan services focus on innovation, bridging technology to industry, identifying paths in product development, efficacy
claims, safety assessment, skin absorption, increased efficacy and strategies to attenuate adverse effects.




KODHAICARE @

Your channel to the Beauty
Care and HI&| markets in
North America

Specialty Focused
Technically Driven

KODA Care is the new market vertical of KODA Distri-
bution Group, formed by the leading distributors of
specialty chemicals to the hair, skin, color cosmetics,
home care and industrial markets in North America:
DeWolf, Glenn, GMZ Care and Tempo.

We connect technologically advanced formulating
solutions with today's market trends and tomorrow’s
industry forecast. A new dedicated Personal Care
applications lab coming in 2014, eleven strategically
located warehouses, and specialized regulatory
resources enhance the value added services offered
to our customers and suppliers alike.

DeWmtaE‘ Glenno

KODRICARE

GM..E‘ Tempo‘

dewolfchem.com.

KODA DISTRIBUTION | 262 HARBOR



é”{(f The weather couldn't have been
115 better for a great day out with
friends and colleagues on the
links in the rolling hills of Caledon!! On July
22nd our 14™ annual SCC Ontario Chapter Golf
Tournament was again held at Caledon Woods
Golf Club north of Bolton ! As a “Club Link”
course our SCC members were well taken care
of by the staff . We had a wonderful turnout with
97 attendees which included both golfers and

dinner guests!

To all the golfers who attended, again thank you
for your participation!

Esteemed winners of our two flights were as
follows:

FLIGHT A: Craig Broijer, Tim Ewing, Sam
Maduri, Doug Morin

FLIGHT B: Walter Schlichtig, Toby Bajzik, Brian
Plath, Neil Shah

We also held five skills competitions. The most
skillful of our group were:

Longest Drive Ladies: Cheryl Kunka
Longest Drive Men: Toby Bajzik

Closest to the Pin Men: Dag Enhorning
Closest to the Pin Ladies: Paige Mcpeake
Closest to the Line: Melanie Jones

No matter how large or small the event,

there is always a lot of work that goes into it
and this golf tournament is no exception.

A special thank you goes out to Gagan Jain and
Craig Broijer for their time and effort in
organizing this grand event. Next year’s plans
are already in the works!

Again we thank our good friend Wayne Fretz

who took a great series of pictures at the event
which can be viewed at;

http://www.ontarioscc.org/gallery19.htm

14" Annual SCC Ontario Chapter Golf Tournament

A special THANK YOU to our

valued contributors...

Support of this event was overwhelming, and
thanks to the generosity of our suppliers and
manufacturers almost every golfer finished the
day with a prize.

Prize Donation Contributors:

AIC

Ashland

Andicor Specialty Chemicals
Aquatech

Cambrian Chemicals

CCC Ingredients

Charles Tennant & Co. Ltd.
Chemsynergy

Compagnie Parento

Debro Chemicals

Evergreen Consumer Brands
Evonik Goldschmidt Chemical Canada
Hunter Amenities

LV Lomas

Mainmast International
Natunola Health

Prinova

Quadra

Shoppers Drug Mart

Siltech

Stepan Canada

Tempo Canada ULC

Unipex Solutions

Univar Canada

Wayne Fretz Consulting

Best effort is made to include names of all sponsors! We apologize if
anyone has been excluded in error. Please advise us of any omissions
and we will be happy to include your company’s name in a

subsequent issue.
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scc Dedicated to the Advancemeht of Cosmetic Science

SCC -About Our Organization

Dedicated to the advancement of cosmetic science, the Society strives to increase and disseminate
scientific information through meetings and publications. By promoting research in cosmetic science
and industry, and by setting high ethical, professional and educational standards, we reach our goal
of improving the qualifications of cosmetic scientists. Our mission is to further the interests and recog-
nition of cosmetic scientists while maintaining the confidence of the public in the cosmetic and toilet-
ries industry.

Comprised of over 4,000 members, the Society of Cosmetic Chemists was founded in 1945 to pro-
mote high standards of practice in the cosmetic sciences. We serve as a focus and provide the proper
forums for the exchange of ideas and new developments in cosmetic research and technology.

Since 1948 Chapters have been the lifeblood of the Society of Cosmetic Chemists. We now have 19
Chapters throughout the United States and Canada which conduct monthly meetings, educational
seminars, suppliers' days and publish monthly newsletters. These Chapters are run by dedicated vol-
unteers who lend their time and expertise to the smooth and efficient operation of each Chapter.

Download an application: http://www.scconline.org/website/about_scc/member_application.htm




Tempo Canada ULC, a specialty chemical distribution company, has an immediate opening for a
qualified Technical Sales Representative to join our Personal Care team in Montreal.

Qualifications

» University degree in chemical sciences or equivalent work experience. Minimum 5 years of industry
experience preferred

* Excellent communication and negotiating skills

+ Strong analytical skills to deal with problem solving

* Excellent verbal, written communication and interpersonal skills

» Highly proficient computer skills including MS Word, PowerPoint, Excel and Outlook

* Bilingual

Responsibilities

* Provide technical sales and support to Montreal and surrounding area customers
» Promote new products to existing accounts and establish new opportunities

» Participate in training as required

* Provide reports accordingly

+ Assist customers with formulation requirements

Please e-mail resume to robg@tempo.ca or call 905-339-3309 ext.239 www.tempo.ca

ATS Health & Beauty Care
Position: Product Development Chemist

Responsibilities:

Conducts research on new formulations and competitive products

Develops new formulations based on new and innovative concepts

Improves existing formulations

Formulates stable new products based on marketing briefs provided by clients
Prepares lab batches

Oversees compounding for pilot batching

Maintains accurate records of all formula development and specifications
Maintains stability files for all approved formulas in company database
Prepare ingredient listing, product specification and manufacturing procedures
Meets with chemical suppliers to approve new products and negotiate prices

Education and experience:

Bachelor’s degree in Chemistry or related discipline.

Minimum 2 year experience in a cosmetic laboratory with formulation and product development
experience.

Must have knowledge of current and relevant industry information (i.e raw materials, global regula-
tions, etc)

Please send your resume to, ali@atshealthandbeautycare.com or fax it to (905) 532-0615
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For 19 years at your service, contact us at 1-800-263-8365
E-mail : service@pachemdistribution.com

TECHNICO FLOR

SCC ONTARIO EMAIL REGISTRATION

As you may have heard, new anti-spam laws in

Canada came into effect on July 1st of this year. As

such we have had to ask all members and anyone

interested in receiving our periodic
communiqués from SCC Ontario for permission to be put on
our mail list. If you are no longer receiving our emails or want
to be included on our circulation list going forward please
click on this link below to register;

http://sccontemail.coffeecup.com/forms/sccontemailregistration/

{

Please note your email information will be ;
used for SCC information purposes ONLY! %%'ao,,,
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Swap your Microplastics with MICRO POWDERS |

Azelis introduces the innovative MICRO POWDERS range: Your path to natural beauty =~ micro PowpERs, INc.

Ecocert approved, "green”, non-irritating, effective and eco-friendly, naturally Applications
derived from bio-degradable polymers from renewable resources. All “green” formulations incl:

Products = Scrub soaps

Ecoscrub™ Gentle, non-irritating scrub and exfoliant range & Fouk sciiibe

Naturescrub™ Exfoliants made from natural based waxes o

— alternative to microplastic beads * Exfoliating face scrubs
NEW! , * Body scrubs
Ecocolors™ Gentle, colored scrub powders. Prevent color bleeding .

in formulations. Create unique visual effects. * Creams, liquids, gel

and lotions

Use for oral applications too!

Azelis Canada Ltd. - 131 Finchdene Square - Unit #7 - Scarborough - Ontario - M1X 1A6 - Canada
Contact: Jason Young - E: jasonyoung@azelis.com

®
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SOCIETY OF COSMETIC CHEMISTS
CALL FOR PAPERS — PODIUM PRESENTATIONS

ANNUAL SCIENTIFIC MEETING & TECHNOLOGY SHOWCASE
DECEMBER 11-12, 2014
NEW YORK HILTON HOTEL, !NEW YORK CITY

Authors are invited fo submit fitles and abstracts of no more than 150 words for original
papers o be presented in podium format. All topics related to cosmetic science will
considered for presentation. Topics of particular inferest for submission of abstracts are:

* Color Cosmetics (Formulation and Performance for Skin)

= Fragrances in the Cosmetic Industry (Fine Fragrances,
Regulations, Fragrancing Personal Care Products)

= Basics of Cosmetic Formulations (Emulsion & Surfactant
Chemistry)

= Topical Delivery Systems (Liposomes, Encapsulations, Micro-
emulsions, Devices)

= Current Regulations affecting the Cosmetic Industry (US
Regulations, OTC Products, cGMPs)

= Online Formulating and Research Toels for the Cosmetic
Chemist (Social Media, Computer Apps, Websites, Databases)

= Emerging Trends and Innovations in the Cosmetic Industry

SUBMISSION DEADLINE: MAY Z, 2014

Contact Vera at

vera@plantpower.ca

All abstracts must be submitted online af our website www.scconline.org.

After acceplance of abstracts by the Commitiee, all presenters will be required to submit
prglprints 2 weeks ‘&Mr fo presentation (minimum of 600 words, maximum of 2 rﬁg&s,
including figures). presenters will be eligible for the Shaw Mudze Award sponsored by
BASF Corporation, which is given for the Best Faper presented at the Society’s Annual Meeting,.
The honorarium for this award is 52,500, Presenters are required to register for the

Meeting,




Industry News

GATTEFOSSE CANADA ANNOUNCES ADDITION TO THEIR SALES TEAM

July 16, 2014, Etobicoke, ON, Canada — Gattefosse Canada Inc. is pleased to announce that Ms.
Taleen Chouljian has joined our management team as our Executive Director, Sales and
Business Development.

She will be responsible for Personal Care and Pharmaceutical industries in Canada. She comes to
us with over 25 years of experience in the health care & personal care industry and has in-depth
knowledge of the diagnostic, pharmaceutical, nutraceutical, food, feed and

cosmetic markets. She is a University of Toronto graduate with a B.Sc. in Nutritional Science and
Human Physiology. Taleen also attained her M.B.A. from the Rotman School of

Management at the University of Toronto. She began her career in Clinical Diagnostics with Boe-
hringer Mannheim Canada and then transitioned into the Specialty Fine Chemicals field and fur-
ther developed her career with EMD Chemicals, L. V. Lomas and most recently Unipex Solutions
Canada.

Gattefossé is a French privately owned company, headquartered in Saint-Priest (Lyon, France) and
present in over 60 countries worldwide. Founded in 1880, the company specializes inn the crea-
tion, development, manufacture and marketing of specialty ingredients and innovative formulation
solutions for the global Health and Beauty industries.

Press Contact

Lauren DelDotto

T: +1 201 265 4800
ldeldotto@gattefossecorp.com
www.gattefosse.com

SCC Member

Dues Renewal
@ Renewal.nouces for 2015 ' %E-\\"\“\
membership were sent out in
August. The second notices will be sent in early October and
final notices will be sent at the end of November. Dues fees

are US$140.00.

Please note you can now renew
ON-LINE! Go to www.SCCOnline.org
and follow the links.
Members who do not renew by
December 31st will be made inactive.
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“...Innovative Surfactant Solutions for a
Cleaner, Healthier and More Energy
Efficient World...”

Technical Service

Canadian Sales Office
5’?0 1-705-330-3367

1-289-337-1651

Stepan s Q

NATURALLY KIAWAH SYMPOSIUM
Kiawah Island, SC

P -

September 24 - 26, 2014
2 SPECIAL EVENTS

y Sept. 24 - CEP Course

L4 Sept 24 Evening - Cocktail Reception & Supplier Showcase
s . at Turtle Point Country Club

Sept. 25 Full Day Technmal Seminar |

L

v - Mlchelle'[nnscott Michelle

‘: - Michael Liceiardello - mlicei G e

Scc Dedicated to the Advancemeht of Cosmetic Science

UNI<PEX
»solutions

We Promote Health And
Beauty Ingredients For

Ontario
Toll Free: 1-800-363-2134

Quebec
Toll Free: 1-800-387-3943

Aloe 2000 - Alzo International - Ashland Specialty Ingredients
Avatar Bluestar Silicones - Coler Technigues - Cremer Oleochemical
Eckart - Elementis Specialties - ICOF - Kinetik Technologies
Koster Keunen - Lamberti - Lonza Personal Care - Rita Corporation
Salvena Technologies Sascl Germany Tagra Biotechnologies
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& ™ Aimtec’
juveleven | |
peptide

Guardian of
genomic integrity

* 2013-53“95 P Directed at minimising DNA damage accumulation, juveleven™ peptide has proven
MN-Cl ICE ASIA, Inncvalior

Zor t Ingradient efficacy reverting cellular senescence and enhancing DNA-repair. After 24 h of
* $u14.mgi.auin_q_ 4 irradiation, UV-induced DNA alterations were decreased by 16.6% in volunteers
Yot el treated (cream with 2% juveleven™ peptide solution), compared to non-treated areas.

Cosmatics Innovations

»
22 Hudson Place, Suite 4N Hoboken, NJ 07030, United States @ LI Potec
- [ t

Tel: +1 (201) 8501213 Fax: +1 (201) 8501212
E-mail: salesoffice @lipotec.com

EE.COM

Scc Dedicated to the Advancement of Cosmetic Science

SUCCESS.
A comprehensive portfolio “ ®
» » & » » Of personal care ingredients u n IVAR
. from the world’s premier U P e { S O na I C ar e
. manufacturers.
[ ]
. PROUD PARTNERS IN PERSONAL CARE
ALPHA AROMATICS® DOW CORNING® PURAC*®
ANGUS™ DUPONT® RHODIA
BASF® EVONIK ROHM & HAAS®
CALUMET PENRECO*® FRANK B ROSS STEPAN®
CARGILL™ HALLSTAR® SUN CHEMICAL®
CORN PRODUCTS® NEW PHASE TECHNOLOGIES™ TATE AND LYLE®
DOwW* P &G*® XTAMETER®

@ 2011. Univar Inc. All rights reserved. Univar, the hexagon, and the Univar logo are registered trademarks of Univar Inc. Certain trademarks

s
are owned by third parties, used to identify the goods and services identified by those marks, and are the property of their rightful owners. www.univar.com

INNOVATION > TECHNICAL EXPERTISE > MARKETING > CUSTOMER SERVICE > LOGISTICS > DISTRIBUTION
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Joe Schwarcz’s The Right Chemistry: Paraben
phobia is unjustified

The public mistrust of preservatives can
be traced back to a 2004 paper by Dr.
Philippa Darbre of the University of
Reading

Stories about recalls of various consumer products are all too common these

days, but one about contaminated children’s sunscreen lotion caught my atten-
tion. Not because it posed a significant risk, which it didn'’t, but because the report mentioned “glucono
delta lactone.” This is a compound I worked with extensively back in my graduate school days, using it
as a starting material for the synthesis of various carbohydrates. What was it doing now, in a story about
a sunscreen recall?

Cosmetic products, particularly those that are water-based, are prone to contamination by bacteria,
moulds and fungi. This is not only a “cosmetic” problem, as it were, it is also a health issue. One would
therefore presume that the inclusion of preservatives to ensure a safe product would be seen by con-
sumers as a positive feature, but such is not the case. Preservatives are regarded by many as nasty
chemicals that are to be avoided.

This mistrust can be traced back to a 2004 paper by Dr. Philippa Darbre of the University of Reading
that described finding traces of parabens, a commonly used class of preservatives, in breast tumours.
The study received extensive press coverage, with few accounts pointing out that there had been no
control group. Since parabens are widely used in foods and cosmetics, they can conceivably be de-
tected in most everyone.

Although Darbre admitted that the presence of parabens did not prove they caused the tumours, she
did alarm women by pointing out that these preservatives have estrogen-like activity and that such ac-
tivity has been linked to breast cancer. What she failed to mention was that the estrogenic activity of the
various parabens is thousands of times less than that of estrogenic substances found in foods such as
soybeans, flax, alfalfa and chickpeas, or indeed of the estrogen produced naturally in the body.

Regulatory agencies around the world have essentially dismissed Darbre’s study and maintain that
there is no evidence linking parabens to cancer. Dr. Darbre, undoubtedly disturbed by being rebuffed,
has continued to publish research about parabens, attempting to justify her original insinuation of risk.
Her latest paper describes the enhanced migration of human breast-cancer cells through a laboratory
gel after 20 weeks of exposure to parabens. One is hard pressed to see the relevance of this “in vitro”
experiment to the use of 0.8% parabens in a topically applied cosmetic.

Nevertheless, because of the concerns that have been raised about parabens and other synthetic pre-
servatives, the cosmetics industry is turning toward the use of “natural” substances that have an unjusti-

fied public image of being safer.

As [ have said many times before, the safety and efficacy of a chemical does not depend on whether it
was made by a chemist in a lab, or by Mother Nature in a bush.

Its chemical and biological properties depend on its molecular structure and the only way to evaluate
these is through appropriate experiments.

Continued pg 19
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Your Products.
Our Ingredients.

ALCTIVEMICRO
TECHNOLOGIES

Beautiful.
Together. ACTIVEMICROTECHNOLOGIES.COM

ATTENTION MEMBERS

Unemployed and
Emeritus members may
continue to attend monthly
meetings free of charge.
Please contact the
registration booth upon
arrival.

Unemployed
membership is free of charge
by submitting the renewal
form with
unemployment details.

MADE IN THE USA.
/
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Specalized. Hlective. Trusted

omorrow’s vision... Today! ®
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Matvarn dwdeber gquadraingredients.com

Bio-active Ingredients « Bioferments
Proteins » Botanical Extracts
Delivery Systems
Functional Ingredients

info@activeconceptsllc.com

Phone: 704.276.7100




PATENTED NATURAL CANADIAN TECHNOLOGY!
SENSIENT [ AR
COSMETIC TECHNOLOGIES Va E_l _:."l a wl:.ﬂ m ® Natu nola@}
COSM ETI C Patented, proven and functional Flax PrOtein
COLORANTS ( _ s .
replacement for petrolatum, builds Hair Care - imparts shine, gloss
SURFACE B e ok Skin Care - :‘mni;izal::;:s:r;:;?:n
TREATMENTS —
I NGREDIENTS N Contact Doreen VandenTillaart for
AMTTAT more information at
DISPERSIONS % "A' "Y rl,l’\ [)L‘_‘_J flax@natunola.com or 613-774-9998
o a5 & -
800-543-4524

icsales@sensient-tech.com

[1-BASF

The Chemical Company

Your leading ingredient manufacturer for all
personal care requirements

Skin Care Emulsion ingredients
CETIOL®, LANETTE®, EUMULGIN®, IPM, IPP, EMULGADE®, CUTINA®, MYRITOL®,
EUTANOL®, CREMOPHOR®, COSMEDIA®
Plant-derived surfactants, viscosifiers / stabilizers
PLANTAREN®, STANDAPQL®E, COMPERLAN®, DEHYTON®, EUPERLANE, LAME SOFT®,
DEHYQUART®, JORDAPON®
Pigments for Cosmetics - Product line ‘BASF Effect Pigments’
Bioactive products - Beauty Care Solutions | Les Laboratoires Serobiologiques
Vegetable proteins - GLUADING
Glycerides, exotic vegetable oils and fats - CEGESOFT®
Encapsulation Technology - PRIMACARE®
Antioxidants, Phytosterols, Preservatives, Vitamins
Sun Filters — UVINUL®, Z-COTE®, TINOSORBE
Cosmetic Polymers - RHEOCARE®, SALCARE®, LUVIQUAT®, LUVIGEL®

Phone : 866-485-2273 ext 6165/ (514) 488-9325
e-mail address: cosmeticscustomercare@basf com
webpage: www.care-chemicals-formulators.basf.com/Home.aspx
Visit us at www.innovadex.com - key word ‘BASF'




| TRIVIA (see answers pg 22) I

WHO SAID THAT?

1. “That’s all folks.”

2. “Champagne wishes and caviar dreams.”

3. “You miss 100 percent of the shots you never take”

4. "I'm going to make him an offer he can't refuse."

5. “You must be the change you wish to see in the world.”

6. "Resistance is futile."

7. “Today you are you! That is truer than true! There is no one alive who is you-er than you.”

8. "My momma always said, 'Life was like a box of chocolates. You never know what you're gonna get.""

9. “lI have a dream that one day on the red hills of Georgia, the sons of former slaves and the sons of
former slave owners will be able to sit down together at the table of brotherhood.”

10. “Two things are infinite: the universe and human stupidity; and I'm not sure about the universe.”

11. “I'll be back...”

12. "May the Force be with you."

13. “D’oh!”

14. “This is one small step for a man, one giant leap for mankind.”
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Cannon calibration oils & viscosity tubes
Digital Density Meters
Analytical & Precision Balances

Colour & pH Meters

Rotational Viscometers
Particle Size Analyzers
Sieves & Shakers

Refractometers

pES——

Bostwick Consistometer
Laboratory mills
Refrigerated/heating Bath

Batch dosing using direct mass flow
measurement & batch dose volume control

T —

Titrators
Flash Point testers

Hot plates/stirrers

Rotary-Evaporators
Penetrometers & Tensiometers

—HOSKIN
Glassware/plasticware

l |S 5
B ———T

www.hoskin.ca

Vancouver (604) 872-7894 | Burlington (905) 333-5510 | Montreal (514) 735-5267
salesv@hoskin.a salesb@hoskin.ca salesm @hoskin.ca

MACK ,
Technologies inc.

Focused on Innovation
Consultant

Natural Products  gmacktechnologies.com

: Tel. 514-833-5929
* Regulatory Affairs Fax: 514-637-5029
*Training Skype: gmackt
Email:gmack@gmacktechnologies.com
880 53rd Ave, Lachine, QC H8T 278

Organic Products

* Formulations Personal Care George Mackenzie B.Sc. B.B.A.

Programs and Privileges
2 Of SCC Membership

g é Journal - Membership

includes subscription to the
Journal of Cosmetic
Science, the Official Journal
of the Society of Cosmetic
Chemists. The Journal contains technical
papers on topics of interest to cosmetic
scientists and is distributed six times per
year.

E—

Meetings & Seminars - The Society holds
its Annual Scientific Meeting each
December and its Annual Scientific
Seminar each May. The Meetings and
Seminars provide a forum for an exchange
of current findings and technology on
topics of global interest in cosmetic
science.

Continuing Education Programs - Our
CEP Programs are short courses taught by
practicing cosmetic scientists and
perfumers, all acknowledged experts in
their disciplines.

Chapters - Each member is assigned to
one of seventeen Chapters throughout the

United States and Canada, according to his

or her geographic location. Chapters hold
local scientific meetings throughout the
year, and many publish their own
newsletters.

I.F.S.C.C. - The Society of Cosmetic
Chemists is one of 42 member
organizations within the International
Federation of Societies of Cosmetic
Chemists.
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DEBRO

Chemicals Inc.

“TIME WELL SPENT”

——————
INOLEX

11 Automatic Road

Brampton, Ontario, Canada L6S 4K6

(905) 799-8200
www.Debro.com

OMNOVAY

SOLUTIONS

AC

CHEMICAL CORPORATION

3

SOLVAY

asking more from chemistry™

UENO FINE CHEMICALSINBUSTRY..T0

ViTusA PRODUCTS™

INCORFPORATED

B
e Tachnologies, Inc. [ A 020 b osasn

Toronto Montreal

With a dedicated and innovative partner you can count on
for Personal Care Expertise & Solutions

a proud member of I"'
[~ = -

Mational Association of
Chemical Distributors

Jungbunzlauer
PETER CREMER

Colors Corp.

Calgary Vancouver
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AR R R AR AR
Speak out ...be heard!!

((a@

With a focus on education, the SCC
Ontario Chapter is always striving to bring the
highest quality educational seminars to our Chapter
members. At the same time we like to entertain and
foster a social environment. The problem is, you
can’t make everyone happy! That’s why we need
your feedback. Fill out a simple questionnaire on
line and tell us what interests YOU;

http://www.ontarioscc.org/meetingquestionaire.htm

A NG NG NG MG MG NG MG MG G DG MG NG NG LG

P YPPYYRYYRERRE

Auq;_c_an

Distributor of:

Cosmetic Actives, Emulsifiers,
Conditioning Agents, Emollients,
Surfactants, Rheological
Additives, Clays, Fluoropolymers,
Specialty Waxes...and more

Andicor is proud to represent
Evonik Industnes, Southern Clay
Products Inc, Shamrock

Technologies Inc, Fuji Silysia

ea For more info: andrea boylan@andicor com
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Continued from pg 13

It is through such experiments that glucono delta lactone’s ability to impair the multiplication of mi-
crobes was determined. In solution, the compound slowly converts to gluconic acid, creating an inhos-
pitable acidic environment for bacteria and fungi. Marketing-wise, glucono delta lactone can be la-
belled as “natural” because it can be found in honey and various fruits where it is formed from glucose
by the action of enzymes released from the Aspergillus niger, a ubiquitous soil fungus that commonly
taints plants.

Industrially, glucono delta lactone is produced by fermenting glucose derived from corn or rice with
the same fungus. But acidification alone is not enough to eliminate the risk of microbial contamination,
so the producers of the children’s sunscreen turned for help to that spicy mix of vegetables known as
kimchee.

Korea’s national dish is traditionally made by fermenting cabbage, cucumber and radishes with the
bacterium, Leuconostoc kimchii. One of the products secreted by the bacteria during the fermentation
process is a peptide (a short chain of amino acids) that has antimicrobial properties.

“Leucidal Liquid” is a commercial extract of the antimicrobial peptide produced by the action of Leu-
conostoc kimchii on radishes. In combination with glucono delta lactone, it forms an effective preserva-
tive system; but as evidenced by the sunscreen recall, not in all cases. The lotions were free of contami-
nants before being shipped to retailers but some samples on the shelf were later found to contain bac-
teria and fungi that could have caused a problem if absorbed through cuts or lesions.

Contamination would most likely not have occurred if parabens, a far more effective preservative, had
been used. But the label could then not have declared the product to be “natural.”

And here we have a curiosity.

Compounds in the parabens family actually do occur in nature. Methylparaben can be found in blue-
berries and interestingly, in the secretions of the female dog where it acts as a pheromone notifying the
male that its advances are welcome. But since extracting parabens from berries or canine secretions is
not commercially viable, the compounds are produced synthetically. This means that even though the
final product is identical to that found in nature, it cannot legally be called “natural.”

A further issue, at least in the eyes of the chemically unsophisticated, is that benzene, the starting mate-
rial for the synthesis, is derived from petroleum. Thanks to activist dogma, labelling any chemical these
days as “petroleum-based” is tantamount to calling it toxic.

So far, no manufacturer has tried to counter this assault by describing petroleum as an organic sub-
stance formed through the natural decomposition of biological matter by soil-dwelling microbes, but
similar seductive innuendo about “natural” ingredients is not uncommon in the cosmetics industry.

Phenoxyethanol is sometimes advertised as a natural alternative to parabens because it occurs in green
tea, but in fact is commercially made from petroleum-derived phenol.

Some companies tout sodium hydroxymethylglycinate as a natural preservative, basing on the fact that
it is made from glycine, an amino acid abundant in the human body. But glycine has to be put through a
series of synthetic modifications to produce the preservative.

The demonization of synthetic preservatives has led not only to the glorification of less-effective natural
products but to a host of “preservative-free” ones as well. These should only be trusted if they come in
either single-use vials, or if the sterilized contents are sealed in a container with a pump that prevents
entry of microbes when it is used.

Otherwise “preservative-free” can quickly become “bacteria-filled.”

Article compliments of Dr Joe Schwarcz Director, McGill Office for Science and Society
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The Soul & Science
of Beauty.

Evonik Canada Inc. Burlington, ON pHoNE +1 800 387-5680

personal-care@evonik.com  responsibility-personal-care@evonik.com
www.evonik.com/personal-care

@ evonik

INDUSTRIES

Evonik. Power to create.
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Corrubbo

Aromatics ¥s Botanical Extracts

Flavors - Fragrances - Organic Extracts - DeoPlex - Fair Trade
70 Research Drive, Milford, CT 06460 Tel: 203-878-0605 www.carrubba.com

(
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clinically proven claims

5475 Paré, suite 206
Montreal, Quebec H4P1P7 - Canada

i www.evalulab.com

Orchidia® Bringing passion

to life’s journey
through inspired
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creations

Fragrances
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JODI WILSON

Technical Sales

jwilson@orchidia.com
(630) 796-5477
www.orchidia.com

NEXED

solutions

nexeosolutions.com | Connect.

AkzoNnheW

Beauty knows
no boundaries

Across continents...around the world...

we're

a leader in innovative, high performance, and
environmentally responsible technologies for

personal care. We translate our ingredient expertisa
into tallored solutions specific to region and cutture.
AkzoMobel Personal Care...where science is a
thing of beauty™.

Leam more at akzonobel.com/personalcans
Telk: +1 BB8-331-6212
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TRIVIA ANSWERS (see pg 16)

1. Bugs Bunny 4. Vito Corleone/ 7. Dr. Seuss 10. Albert Einstein  13. Homer Simpson
Marlon Brando

2. Robin Leach 5. Gandhi 8. Forrest Gump/ 11. The Terminator/ 14. Neil Armstrong
Tom Hanks Arnold Schwar-
zenegger
3. Wayne Gretzky 6. Borg/Picard 9. Martin Luther 12. Han Solo/
King Jr Harrison Ford

....to the winning table at our May 22nd meeting with a score of 13/14 comprised of Liz Peitsis,
Mary Seifi, Dorothy Maraprossians, Rob Quinlan, John Nikolaou, Sherry Archer, Peggy
Woessmann and Christelle Guyomard.

New SCC Ontario Survey Launched

The SCC Ontario board is happy to announce the
launch of our new survey!

As a member of the SCC Ontario chapter or
someone who is interested in our chapter and attends the occasional
meeting and/or function we are looking for your feedback.

Please take a moment to complete our brief survey and let us know
what you like, and don't like as well as how we may improve on what
we are doing.

Our objective as a society is the advancement of cosmetic science,
which of course we all have a vested interest in! So why not do itin a

way that educates as well as entertains!

www.ontarioscc.org/sccsurvey.htm
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On the surface
all white mineral oils appear
to be the same.

With PURETOL™ white mineral oils, your money goes farther because it's buying much more than

just another ingredient. You're buying supply (we're the world's largest producer of white mineral oils).
You're buying quality (every PURETOL product is produced by us from start to USP/NF-certified finish).
You're buying support (world-class R&D and a dedicated team that knows its business - and yours).
Want to go deeper?

" White Mineral Qil

Purity You Can Count On

BRENNTAG - call: 1-800-387-7324 | e-mail: sales@brenntag.ca | visit: www.brenntag.ca
L4

Authorized
White Oils
peTrocaNADA  Distributor

Petro-Canada is a Suncor Energy business
™Trademark of Suncor Energy Inc. Used under licence. Beyond today's standards.
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AJINOMOTO.

The science of
amino acids.

The essence of
natural beauty.

Welcome!l!!

Presenters %@

The SCC Ontario Chapter
board is currently
accepting submissions for
presentations ! Interested
parties can submit a
presentation abstract and a
biography. Your talk may
be accepted for either a
Chapter meeting or
Education Day.

Please send all enquiries to
Andy Halasz (speaker

coordinator) at

ahalasz@rogers.com

NEWSLETTER POSTING

DATES FOR 2014

Here are the dates for 2014 that the
Northern Highlights Staff plan to post
the 5 newsletters for the year;

+ January 20th @& O///

+ March 18th T /‘Q

+ May 5th g / \
oo

+ August 28th \ /

+ October 16th J

(or as close as we can get)
Should posting dates change through-
out the year the most up to date list can

be found at

http://www.ontarioscc.org/newsletters.htm

~  High demand personal
f )| care ingredients to
/J inspire you.

Argan Oil Tea Tree Oil

Red Palm Qil - Natural Silicone

Sweet Almond Alternative

0Oil Natural Lanolin
Alternative

Jojoba Oil

Find more info at
www.charkit.com

= i
ha rkl Chemical
Corporation
The Specially Chamicael Foecializis
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Cosmelic innovation and pedarmonce

for beauty and well-being

PARIS 2014
28" CONGRESS
October 27t to 30*

Palais des Congres

www.ifscc2014.com

'n"ut
I“.:

IFSCC STERSATHIMAL FEDERATHOMN
o ROCHITIES OF COSMETRC CRllMISTE

& COSMETOLOGIE

Please make sure to register to attend the IFSCC 28" Paris Congress on
October 27" to 30™. The chosen theme “Cosmetic innovation and performance
for beauty and well-being” summarizes the important trends in the
cosmetology of the future. The quality of the conferences and the reputation of
the international speakers will assure you a high standard of scientific
information and lead to many fruitful exchanges. You can register at;

www.ifscc2014.com
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1260 Crescent 5t, Montreal
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at your service since 1976

FRAGRANCE

A library of 2000 Fragances
Discover the newer possibilities...
-Natural Essential Oil Blends

-Scented Beads

www.fleurarome.com - courrier@fleurarome.com

585 Industriel Blvd, St-Eustache, Québec, Canada J7R 6C3
Phone: 450 4913000 Fax: 450 491 2079
Toll free: 1800 3614093
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Specializing in Creative
Perfumery & National Brand
Duplications

Now offering 100% Natural
Essential Oil Blends

Your Trusted
Source for
Fragrances

passion is helping you succeed. mensen

CompoindsFence 1052

Servicing the Personal
Care, Household, Private
Label, Cosmetic and
Industrial Industries

R

www.parentoltd.com Tel: (416)751-5100 crns
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UPCOMING EVENTS

September 18th, 2014 SCC Ontario Education Day- “Claim Substantiation and
The Venetian, Vaughan ON Skin Aging Seminar” -Nava Dayan, PhD
November 6th, 2014 SCC Ontario Chapter Meeting

The Venetian, Vaughan ON

November 28th, 2014 SCC Ontario Holiday Dinner Dance
The Venetian, Vaughan ON

December 11-12th, 2014 Annual Scientific Meeting & Technology Showcase
New York City, NY

July 21st, 2015 SCC Ontario 15th Annual Golf Tournament
Caledon Woods Golf Club, Bolton ON

ONTARIO CHAPTER SCHOLARSHIP PROGRAM
SOCIETY FOR COSMETIC CHEMISTS

The support of Cosmetic Science Education and Research are central to
the goals of the Society of Cosmetic Chemists (SCC). The Ontario Chap-
ter has developed a Scholarship Program available to Canadian Univer-
sity, College or High School students. In the past, the $1000.00 award
has been presented to students from the University of Toronto, Univer-
sity of Waterloo and University of Guelph. The program began in 2003
and 14 students have received awards in the past.

The program is open to any student planning to complete research
related to cosmetic science. Interested students are invited to submit a
brief, one page research outline to Dennis Zuccolin, Director of Scholarships at
dzuccoli@maccosmetics.com. The scholarship applications will be reviewed by the SCC Ontario
Chapter Board members. Students awarded a scholarship can also apply for additional support (up
to $1000.00) to cover research and development costs, training and conference expenses.

Successful candidates are encouraged to attend SCC meetings, volunteer at events, collaborate with
members of the Society, prepare a poster presentation, write an article for the newsletter and/or
make a brief oral presentation on their research at a chapter meeting.
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| NORTHERN HIGHLIGHTS STAFF I

ADVERTISING: VERA MATOVINA

PUBLISHER: ROB QUINLAN ph: 905-339-3309 robg@tempo.ca
TEMPO CANADA ULC fax: 905-339-3385

EDITOR: MICHELE LARRY ph: 905-339-3309 michelel@tempo.ca
TEMPO CANADA ULC fax: 905-339-3385

ph: 416-766-1254 vera@plantpower.ca

National for details.

MEMBERSHIP i

For those who would like to become members, yearly fees are $140 US. Applications are
available from your Executive Committee or on-line at www.SCCOnline.org.

Please return the completed form at your convenience and reap the benefits of the SCC. For
renewal memberships, please send payments directly to the SCC National Office. For your
convenience, National will accept payment by VISA, Mastercard or AMEX. Please contact

pp— ———————————————
SC

C

Dedicated to the Advancement of Cosmetic Science

Address
Changes??

Throughout the year many
of our members change
jobs or relocate and forget to notify the
National Office. Without notification, these
members may not receive Important
mailings and eventually are made inactive.
We have created a form that is now avail-
able on the SCC website which allows
members to make changes to their informa-
tion and it is sent to the National office.
Please visit the following website to make
your changes;

http://www.scconline.org

Innovoﬂon‘ for

oy /[ /

croda.com/na/pc
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SCC ONTARIO CHAPTER
MEETING

“Putting Anti-aging Beauty Products to Test ”
by Good Housekeeping magazine
-Birnur Aral

NOVEMBER 6TH, 2014
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PRE-REGISTRATION IS REQUIRED FOR THIS MEETING
If you prefer you can reserve a spot by email or fax. Send us a note that
you will be there. We will confirm receipt of your reservation. You can
then either bring the payment with you or put it in the mail. Please make
your reservation prior to November 3rd, 2014.

Please note:
Should you register and not attend you will be
invoiced the meeting fee.

Students must have their payment in by Monday prior to the
meeting. To make your reservation today contact Gary at:
gary@geandb.com
or by fax at (519) 896-7350 OR on-line at:
http://www.ontarioscc.org/registration.htm




“Putting Anti-aging Beauty Products to Test ”
by Good Housekeeping magazine
-Birnur Aral

NOVEMBER 6TH, 2014

Location: The Venetian Banquet & Hospitality Centre | N :
219 Romina Drive, City of Vaughan, s Fou O anada @
ON, L4K 4V3 (tel: 905-264-9960) <

Time: 5:00 p.m. Cocktails

6:00 p.m. Dinner 32
7:00 p.m. Presentation u?; aomee
8:00 p.m. Adjournment

Fees: $45 pre-paid SCC member (a0
$55 pre-paid non-member
$10 pre-paid student

4 R3

$60 at the door Lang#e®

Abstract:

The talk will cover the approach to testing anti-aging skin, hair, and make-up products at Good Housekeeping in
the last 5 years. Highlights will be given of their results and learnings, consumers habits and aspirations as well
as their unmet needs in the anti-aging beauty market.

Bio:

Birnur Aral is a scientist with M.Eng. and Ph.D. degrees in Chemical Engineering. She has held various responsi-
bilities in industries ranging from instrumentation, to personal care, to fragrance, and most recently publishing
and media. She has published more than 10 articles in the area of rheological behavior of highly concentrated
suspensions. From her R&D days at Unilever, she holds several patents in the personal wash area.

At the Good Housekeeping Institute, Birnur and her team of scientists evaluate products designed to meet health
and beauty needs of consumers. Their product tests and investigations have ranged from self-tanning lotions to
eye makeup removers, from facial moisturizers with SPF to efficacy of water purifiers in taking out emerging con-
taminants, and more.

Launched in 2010, her group’s testing is behind the success of Good Housekeeping Magazine’s yearly Beauty
Awards. She has also contributed to the brand’s 2013 book “7 Years Younger”, comprising a 7-week holistic plan
to looking and feeling younger. Most recently, Birnur started the Certificate in Sustainability Analytics Program
at Columbia University and hopes to make a difference in channeling consumer and industry behavior towards
becoming more sustainable. You can follow Birnur on Instagram and Twitter.

About Good Housekeeping

Founded in 1885, Good Housekeeping magazine reaches 19 million readers each month through print and 10 mil-
lion through the goodhousekeeping.com and millions more through social media. The Good Housekeeping Insti-
tute, the consumer product evaluation laboratory of Good Housekeeping magazine, was founded in 1900. The
Institute is dedicated to improving the lives of consumers and their families through education and product
evaluation. Scientists in the labs evaluate products for the Good Housekeeping Seal, which is backed by a two-
year limited warranty, and the Green Good Housekeeping Seal, an environmental overlay to the primary Seal. It
helps consumers choose products that are environmentally responsible on a wide range of criteria. In addition to
its U.S. flagship, Good Housekeeping publishes 10 editions around the world. Hearst Magazines is a unit of
Hearst Corporation, one of the nation’s largest diversified media and information companies. With 21 titles in the
U.S., Hearst is the leading publisher of monthly magazines in terms of total paid circulation (AAM 1H 2014) and
reaches 83 million adults (Spring 2014 MRI; includes HGTV prototype). Follow Good Housekeeping on Facebook,
Twitter, Instagram, Pinterest and on the Inside the Institute blog.




KODA CARE

Your channel to the Beauty
Care and HI&| markets in
North America

Specialty Focused
Technically Driven

KODA Care is the new market vertical of KODA Distri-
bution Group, formed by the leading distributors of
specialty chemicals to the hair, skin, color cosmetics,

home care and industrial markets in North America:
DeWolf, Glenn, GMZ Care and Tempo.

We connect technologically advanced formulating
solutions with today’s market trends and tomorrow’s
industry forecast. A new dedicated Personal Care
applications lab coming in 2014, eleven strategically
located warehouses, and specialized regulatory
resources enhance the value added services offered
to our customers and suppliers alike.

DeWmaE‘ Glenno

GI\/IZ‘ Tempo°

dewolfchem.com

KOL

KODA DISTRIBUTION | 262 HARBOR
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Start the evening at 6:00 p.m. by enjoying the specialties from the antipasto
table. Dinner will follow at 7:00 p.m. SHARP. The dance floor will open until
1:00 a.m. and you can enjoy a sweets table at 11:00 p.m.
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HOLIDAY DINNER DANCE

& On November 28th , 2014 the SCC Ontario Chapter will be
holding its Eighteenth Annual Holiday Dinner Dance at The
Venetian Banquet & Hospitality Centre, 219 Romina Drive, City
of Vaughan, ON, L4K 4V3 (tel: 905-264-9960)

ﬁﬁ#ﬁ%ﬁ#ﬁ#ﬁ%ﬁ%ﬁ#ﬁ#ﬁ%ﬁﬁ%

x@w = Our first “Toy Mountain” toy drive. See details on the next page!

Also new this year, Music and Entertainment will be provided by Matt Dean
Productions. http://www.mattdean.com/booking.html

g PLEASE NOTE...this is a first come first serve event!

Attendance has grown each year and space is limited so please
book soon!

@

RNR

;& also available. Single table of eight minimum.

W Please RSVP using the form on page 6 by faxing Dorothy Maraprossians at
905-812-0672 or email dorothy.maraprossians@unipex.com or call 905-601-

. 8766 by November 22nd.

Our Holiday Dinner Dance is always a huge success as it gives us all the
opportunity to gather together for an informal evening. Mark your calendars

now and RSVP soon.

#ﬁﬁﬁ#ﬁ#ﬁ#ﬁﬁ#ﬁ#ﬁﬁ#ﬁﬁ#ﬁﬁ

The price is $100 per person. Corporate tables of 8 at $800 or10 at $1000 are

%%ﬁ%%ﬁ%%ﬁ%%ﬁ%%%ﬁ%%ﬁ%%ﬁ

MENU

Soup — Tomato & Roasted Red Pepper
Bisque
Salad — Venetian Cucumber Wrapped
Salad (served before the main course)
Risotto — Risotto with Asparagus
Entrée — Fillet Mignon
Entrée — Fillet of Sea Bass
Vegetable — Broccoli & Red and Yellow
Peppers
Potato — Grilled Sweet Potato
Dessert — Tartufo

)
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Attention Party Goers!

In anticipation of the upcoming holiday season,
the Ontario chapter of the Society Of Cosmetic Chemists
is excited to help local disadvantaged

children and teens have a happier holiday.

We would like to encourage all who
will be joining us at the upcoming

Holiday Dinner Dance

# >
to bring a new and unwrapped toy of u t In
a $10 minimum value to the event. m “

Giving qu Today

The toys will be donated to Toy
Mountain which has been spreading
holiday cheer to children for 18 years!

A raffle ticket will be provided to all who
donate, which will enter you into a draw
for our grand cash prize!

Happy holidays to all, from the SCC
Ontario Chapter board members.
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Holiday Dinner Dance
RSUVP
Fruiday, Vovember E8th, 20l4

Please reply to Dorothy Maraprossians at 905-601-8766 or email
dorothy.maraprossians@unipex.com
(fax) 905-812-0672 by November 22nd, 2014
I/We will be attending,

Name:

Number of Persons:

table(s) of 8 at $800 per table

or
table(s) of 10 at $1000 per table
number vegetarian meals required

Total amount enclosed: $

Please make cheque payable to: "SCC Ontario Chapter”.
Mail to: 135 Shuh Avenue, Kitchener, ON, N2A 1H4

If confirmation is not received by November 22nd, 2014, please contact
Dorothy Maraprossians at 905-601-8766

Please forward confirmation to:
Name:

Company:
Address:

Phone: FAX:
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Sigea Sodium Hyaluronate Derivatives

IQL Lasem Natural Emollients & PEG-Free Emulsifiers
Davos High Purity Tocotrienols
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Emerald Silicones & Specialty Silicone
Alban Muller Natural Extracts & Botanical Blends
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SCC

Dedicated to the Advancemelt of Cosmetic Science

SCC -About Our Organization

Dedicated to the advancement of cosmetic science, the Society strives to increase and disseminate
scientific information through meetings and publications. By promoting research in cosmetic science
and industry, and by setting high ethical, professional and educational standards, we reach our goal
of improving the qualifications of cosmetic scientists. Our mission is to further the interests and recog-
nition of cosmetic scientists while maintaining the confidence of the public in the cosmetic and toilet-
ries industry.

Comprised of over 4,000 members, the Society of Cosmetic Chemists was founded in 1945 to pro-
mote high standards of practice in the cosmetic sciences. We serve as a focus and provide the proper
forums for the exchange of ideas and new developments in cosmetic research and technology.

Since 1948 Chapters have been the lifeblood of the Society of Cosmetic Chemists. We now have 19
Chapters throughout the United States and Canada which conduct monthly meetings, educational
seminars, suppliers' days and publish monthly newsletters. These Chapters are run by dedicated vol-
unteers who lend their time and expertise to the smooth and efficient operation of each Chapter.

Download an application: http://www.scconline.org/website/about_scc/member_application.htm




Job Search

PRODUCT DEVELOPMENT FORMULATIONS CHEMIST

Shandex Personal Care is a member of the Shandex Group, a private Canadian
business which is a supplier of Private Label Products to the major retailers in Canada
and the US. Our manufacturing site, Shandex Personal Care Manufacturing in Perth
Ontario, has a position opening for a Product Development Formulations chemist.

Key Responsibilities:

- To develop new personal care formulations for products including bar soaps, liquid
soaps, shampoos, etc.

- To design robust processes that support the product development flow from the lab to
scale up production.

- To support customers with the formulation of new products.

- To provide technical and regulatory expertise ensuring the products are safe,
compliant to regulatory requirements and to support Sales information requirements.

Job Requirements:

- A Bachelor of Science degree in Chemistry or a College accreditation in Chemistry,
with a minimum of 3 years of related formulation development experience.

- A strong knowledge of raw materials and related technologies in the cosmetic
industry.

- Hands on working experience and knowledge of analytical instruments and test meth-
ods for conducting chemical and physical testing of cosmetic applications.

- Strong interpersonal, and verbal/ written communication skills, able to work
independently or a part of an integrated project team.

- A self- motivated individual, organized, detail oriented who can multi-task, and meet
dynamic timelines.

Send Resume to:

Shandex Personal Care Manufacturing Inc.
B Herroitt Street

Perth, Ontario, KTH-3ES5

Fax: 613-267-7293

E-Mail: HRShandex@shandex.com
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The Chemical Company = K [ta?'la o {
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TECHNICO FLOR

aH-OUALITY EXTRACTS

A nasnctal gtz Pulcra Chemicals l
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For |9 years at your service, contact us at 1-800-263-8365
E-mail : service@pachemdistribution.com

SCC ONTARIO EMAIL REGISTRATION

As you may have heard, new anti-spam laws in Can-

ada came into effect on July 1st of this year. As such

we have had to ask all members and anyone

interested in receiving our periodic communiqués
from SCC Ontario for permission to be put on our mail list. If
you are no longer receiving our emails or want to be included
on our circulation list going forward please click on this link
below to register;

http://sccontemail.coffeecup.com/forms/sccontemailregistration/

Please note your email information will be
used for SCC information purposes ONLY!

-
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Swap your Microplastics with MICRO POWDERS [JE

Azelis introduces the innovative MICRO POWDERS range: Your path to natural beauty =~ micro powpERs. INc.

Ecocert approved, “green”, non-irritating, effective and eco-friendly, naturally Applications
derived from bio-degradable polymers from renewable resources. All “green” formulations incl:

Products = Scrub soaps

Ecoscrub™ Gentle, non-irritating scrub and exfoliant range

* Foot scrubs
Naturescrub™ Exfoliants made from natural based waxes

— alternative to microplastic beads * Exfoliating face scrubs
— = : * Body scrubs
Ecocolors™ Gentle, colored scrub powders. Prevent color bleeding e

in formulations. Create unique visual effects. ¢ Creams, liquids, gel

and lotions

Use for oral applications too!

Azelis Canada Ltd. - 131 Finchdene Square - Unit #7 - Scarborough - Ontario - M1X 1A6 - Canada www.azelis.com
Contact: Jason Young - E: jasonyoung@azelis.com

o0® .
e e azelis Azelis cares, every day
@

PERSONAL CARE

SOCIETY OF COSMETIC CHEMISTS

mSCC

CALL FOR PAPERS — PODIUM PRESENTATIONS

ANNUAL SCIENTIFIC MEETING & TECHNOLOGY SHOWCASE
DECEMBER 11-12, 2014
NEW YORK HILTON HOTEL, NEW YORK CITY

Authors are invited to submit titles and abstracts of no more than 150 words for original
papers to be presented in podium format. All topics related to cosmetic science will
considered for presentation. Topics of particular interest for submission of abstracts are:

* Color Cosmetics (Formulation and Performance for Skin)
» Fragrances in the Cosmetic Industry (Fine Fragrances,
Regulations, Fragrancing Personal Care Products)

» Basics of Cosmetic Formulations (Emulsion & Surfactant
Chemistry)

+ Topical Delivery Systems (Liposomes, Encapsulations, Micro-
emulsions, Devices)

* Current Regulations affecting the Cosmetic Industry (US
Regulations, OTC Products, cGMPs)

* Online Formulating and Research Tools for the Cosmetic
Chemist (Social Media, Computer Apps, Websites, Databases)

* Emerging Trends and Innovations in the Cosmetic Industry

SUBMISSION DEADLINE: MAY 2, 2014

Contact Vera at

vera@plantpower.ca

All abstracts must be submitted online at our website www.scconline.org.

After acceptance of abstracts by the Committee, all presenters will be required fo submit

reprints 12 weeks prior to presentation (minimum of 600 words, maximum of 2 €s,
including figures). All presenters will be eligible for the Shaw Mudge Award sponsored by
BASF Corporation, which is given for the Best Paper presented at the Scciety’s Annual Meeting,
The honorarium for this award is §2,500. Presenters are required to register for the

Meeting.
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Becoming an excellent

cosmetic formulator
by PERRY ROMANOWSKI on 09/17/2014

I saw this infographic titled “how to excel as a formulator”
which lists 9 things you need to achieve that goal. The 9
tips from George Deckner are great but they could use
some expansion. Unfortunately, the article on which the _=
infographic was based does little to expand on the advice. EEZ
So, I thought I'd do that here.

9 steps to becoming an excellent cosmetic formulator

1. Be an innovator not an inventor — An inventor makes a new product and hopes the
benefits are so obvious it sells itself. Sometimes they do, but usually they don’t. An innovator
takes an existing product and makes it better. Since most cosmetic formulation types have al-
ready been invented, to be a great formulator you need to focus on innovation.

2. Partner with suppliers - It used to be that formulators tried to keep their projects a secret
but this doesn’t make much sense these days. You can get much more accomplished if you
outsource as much of your research as you can. Getting suppliers to assist your lab work will
help you screen more materials and develop better products faster. Don’t worry about se-
crecy. The formula does not sell the product! Your idea is not unique and the thing that will
make it successful is your marketing efforts. Great formulations are important but there are
lots of excellent formulas that never achieved market success.

3. Develop raw material expertise — Being a cosmetic formulator is like being a cook, you
just use different ingredients. To become a great formulator you need to know all the ingredi-
ents at your disposal. You should make it a point to create & test samples of any new raw mate-
rial you encounter, even if it is not obvious when you would use it.

4. Kill bad prototypes quickly — Don’t waste time on technologies that don’t have great
promise. Whenever you get a new raw material test it at the highest concentration level sug-
gested. If you can’t see a performance difference at the highest use level, don’t bother testing
it at lower levels.

5. Manage risk? I'm not really sure what this means but I suppose the advice could be that
you should test things before launching. Ensure that your products are safe and effective be-
fore committing to a launch date.

6. Sell your ideas — As a scientist and formulator you probably didn’t get any sales
training. However, in the business world people don’t really care which surfactant you
used or about the clever emulsion technology you developed. They want to know the
benefits of your technology and why they or anyone else should want to use it. Learn to

tell stories that inspire people to get behind your ideas. And try not to get discouraged.

The ideas from R&D people are often ignored in the cosmetic industry.

Continued on pg 24
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ﬂ’"‘.ﬁﬁa Congratulations!!!

‘n ‘ Clodagh McCarthy was the
i S $100 winner of our survey contest that
é f 9 ended August 29th. We asked members
WEQV and non-members for their feedback
and suggestions for SCC events and the
“..Innovative Surfactant Solutions for a response was excellent!
Cleaner, Healthier and More Energy Thank to ALL wh
Efficient World...” ap . youto who
participated!
Canadian Sales Office Technical Service
1-289-337-1651 sﬁo 1-705-330-3367

Stepan s @

VA VAVANE VA VANVEVENVEVENVEVEVENVE VA VEVEVENVEVEVE VENVEVAEVAVAN

Dedicated to the Advanceme?t of Cosmetic Science

UNI*PEX

solutions

We Promote Health And
Beauty Ingredients For

v § VUL -

Quebec Ontario
Toll Free: 1-800-387-3943  Toll Free: 1-800-363-2134

Aloe 2000 - Alzo International - Ashland Specialty Ingredients
Avatar Bluestar Silicones  Color Techniques- Cremer Oleochemical
Eckart - Elementis Specialties - ICOF - Kinetik Technologies
Koster Keunen - Lamberti - Lonza Personal Care - Rita Corporation
Salvona Technologies - Sasol Germany - Tagra Biotechnologies
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ssnthetic my

juveleven-

peptiae

Guardian of
genomic integrity

’3

* 2r913 2 S“VS{{_Ia R ion Directed at minimising DNA damage accumulation, juveleven™ peptide has proven

t Ingredient efficacy reverting cellular senescence and enhancing DNA-repair. After 24 h of
* $O1g'r‘AnF§i:nging' 4 irradiation, UV-induced DNA alterations were decreased by 16.6% in volunteers
g el treated (cream with 2% juveleven™ peptide solution), compared to non-treated areas.

Cosmetics Innovations

»
Lipotec LLC 1
22 Hudson Place, Suite 4N Hoboken, NJ 07030, United States @ LI POteC

Tel: +1 (201) 8501213 Fax: +1 (201) 8501212 waw.lipotec.com
E-mail: salesoffice@lipotec.com

SUCCESS.

A comprehensive portfolio “ ®
» & o » 0Of personal care ingredients u I . IVAR
from the world’s premier

Personal Care

»
L]
. manufacturers.
L]
L]
»

PROUD PARTNERS IN PERSONAL CARE

ALPHA AROMATICS® DOW CORNING® PURAC®
ANGUS™ DUPONT® RHODIA
BASF® EVONIK ROHM & HAAS®
CALUMET PENRECO*® FRANK B ROSS STEPAN®
CARGILL™ HALLSTAR® SUN CHEMICAL®
y ‘ CORN PRODUCTS?® NEW PHASE TECHNOLOGIES™ TATE AND LYLE®
DOW* P&G® XTAMETER®

© 2011. Univar Inc. All rights reserved. Univar, the hexagon, and the Univar logo are registered trademarks of Univar Inc. Certain trademarks 2
‘ www.univar.com

are owned by third parties, used to identify the goods and services identified by those marks, and are the property of their rightful owners.

INNOVATION > TECHNICAL EXPERTISE > MARKETING > CUSTOMER SERVICE > LOGISTICS > DISTRIBUTION
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“Surprise” FREE Education Day

Members of the SCC Ontario chapter were delighted to be
greeted with the news upon arriving at this years Education Day
that the event was FREE...that’s right if you were a member we
did NOT take your money! As a small gesture the Ontario SCC
board decided to give back to their loyal members for their
years of involvement and participation!

The attendance was excellent as many turned out for a full day
event with many topics covered. Nava Dayan, PhD spoke on the
multifaceted topic of “Claim Substantiation and Skin Aging Seminar”. With the skin care industry striving
to produce safer products, it should also further stream its scientific resources towards testing products
for their activity on the skin and provide fair translation into claims. There is growing interest in claims
associated with prevention and affecting skin aging and its clinical manifestation. The seminar was tai-
lored to provide key aspects in the establishment of best practice to be applied in experimental design
and tie it into the regulatory framework rationale. Nava provided examples for skin aging claims as

well as correlation to current scientific knowledge in skin aging key biochemical cascades.

 Nava Dayan, PhD, is founder and president of a skin science and
research consultancy serving the pharmaceutical, cosmetic, and

. personal care industries. Dr. Dayan’s 24 years of experience in the
greater skin care segment have yielded more than 150 publication
credits in numerous industry-respected journals, four books, as well as
an In-Cosmetics Gold Award for innovation and commensurate
recognition from the NYSCC and the CRS for excellence.
nava.dayan@verizon.net
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SCC Member

Dues Renewal
é Renewal notices for 2015 @
membership were sent out in
August. The second notices will be sent in early October and
final notices will be sent at the end of November. Dues fees

are US$140.00.

Please note you can now renew
ON-LINE! Go to www.SCCOnline.oxg
and follow the links.
Members who do not renew by
December 31st will be made inactive.
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Your Products. ALTIVEMICRO
TECHNOLOGIES

Our Ingredients.

Beautiful.
Together.

ACTIVEMICROTECHNOLOGIES.COM

ATTENTION MEMBERS

Unemployed and
Emeritus members may
continue to attend monthly
meetings free of charge.
Please contact the
registration booth upon
arrival.

Unemployed
membership is free of charge
by submitting the renewal
form with
unemployment details.

MADE IN THE U.SA.

/
' - -~ v
wQuadra, Active
Ingredients ** C
e oncepts
Speaalized. Effective. Trusted
% BEST W ' I Tomorrow’s vision... Today! *
| - MANAGED e 800.665.6553
SA(JHTVHVA-H!IES NA e qua \i raingre \E ients.com . . . . oy
o Bio-active Ingredients « Bioferments

Proteins + Botanical Extracts
Delivery Systems
Functional Ingredients

info@activeconceptsllc.com

Phone: 704.276.7100




PATENTED NATURAL CANADIAN TECHNOLOGY!
SENSIENT l .
COSMETIC TECHNOLOGIES

Vegelatum®
CosMETIC r g
CO LORANTS Patented, proven and functional

‘ replacement for petrolatum, builds

Natunola®
Flax Protein

Hair Care - imparts shine, gloss

SURFACE | vinamassens (1 erearsmnt
TREATMENTS
I N G RE Dl E NTS Contact Doreen VandenTillaart for
T more information a
DISPERSIONS M’lTlL\ OLA i s

flax@natunola.com or 613-774-9998
O A g § E—

800-543-4524

icsales@sensient-tech.com

The Chemical Company

Your leading ingredient manufacturer for all
personal care requirements

Skin Care Emulsion ingredients
CETIOL®, LANETTE®, EUMULGIN®, IPM, IPP, EMULGADE®, CUTINA®, MYRITOL®,
EUTANOL®, CREMOPHOR®, COSMEDIA®
Plant-derived surfactants, viscosifiers / stabilizers
PLANTAREN®, STANDAPOL®, COMPERLAN®, DEHYTON®, EUPERLAN®, LAME SOFT®,
DEHYQUART®, JORDAPON®
Pigments for Cosmetics - Product line ‘BASF Effect Pigments’
Bioactive products - Beauty Care Solutions /Les Laboratoires Serobiologiques
Vegetable proteins - GLUADIN®
Glycerides, exotic vegetable oils and fats - CEGESOFT®
Encapsulation Technology - PRIMACARE®
Antioxidants, Phytosterols, Preservatives, Vitamins
Sun Filters - UVINUL®, Z-COTE®, TINOSORB®
Cosmetic Polymers - RHEOCARE®, SALCARE®, LUVIQUAT®, LUVIGEL®

Phone : 866-485-2273 ext 6165/ (514) 488-9325

e-mail address: cosmeticscustomercare@basf.com
webpage: www.care-chemicals-formulators.basf.com/Home.aspx
Visit us at www.innovadex.com - key word ‘BASF'




SCC ONTARIO Scholarship Student Approved!

The SCC Ontario board is proud to announce that Marlena Whinton has been approved as our next scholarship
student! Marlena is a PhD candidate at McMaster University. We have included Marlena’s scholarship overview
below. Congratulations Marlenal!

McMaster University Applicant: Marlena Whinton
Hamilton, ON Email: whintom@mcmaster.ca

Nanostructured, Titania Reinforced Silicone Hydrogel-Elastomers

Microemulsions are thermodynamically stable, transparent, and nanostructured liquids consisting of oil, water, and
surfactant [1]. They are presently used in applications such as cosmetics, pharmaceuticals, and food additives [2]. These
nanostructured dispersions present a huge opportunity to create novel nano-porous elastomer materials with the same unique
properties as their liquid templates. My previous work has focused on polymerizing silicone microemulsions and
characterizing the phase transition from liquid to hydrogel using Transmission Electron Microscopy and Small Angle X-ray
Scattering.

The investigation of microemulsions as templates for structured hydrogel-elastomers is an underdeveloped field of
study, despite the numerous industrial applications of such materials, from silicone coatings to personal care products. With
respect to personal care applications, silicones are desirable due to their prevalence in a variety cosmetic and hair
formulations. Microemulsions, specifically, are a useful material due to their hydrophilic and hydrophobic nature, which
would be advantageous towards solubilizing lipophilic actives [3]. A
Vacant Water Phase  Titania filled water phase polymerized microemulsion would also theoretically possess this
hydrophilic/hydrophobic duality, which could find potential applications
in scar reduction sheets or as acne spot treatments with the ability to
deliver topical antimicrobials. In addition, the thermodynamic stability
of microemulsions would be highly advantageous over traditional macro
emulsion formulations, which require high energy processing techniques
and can result in poor long-term stability [3].

My previous work on understanding the polymerization of

Figure 1: Cartoon depiction of microemulsion with microemulsions has led to a greater understanding of the factors that
and without titania govern domain size in the
resulting hydrogel-elastomer, J\
allowing for the creation of % HO 1o Mow Ho o Hou
materials with tunable morphology. The aim of this project proposal is to use the 0\1‘.,/07/ g o oQ
. . . . . . )
previously developed template to synthesize nano-titania in order to achieve o v OH o] o
transparent UV blocking silicone hydrogel sheets or films. \(
I propose to create titanium dioxide (TiO,) reinforced silicone hydrogel
% : : Scheme 1: Rapid Hydrolysis of Ti(iOPr)
elastomers by using the aqueous phase of the microemulsion template to 2 - 4
g 5 . and Condensation of Ti(OH)
hydrolyze a titanium alkoxide 4
oo, Yo , precursor. In this way, the size of the
7 sio, ’ /él—q 7 titania particles would be limited by the domain size of the microemulsion phase
< Si— i — . . . . .
/ . ) A (figure 1). After the hydrolysis of titania, the microemulsion could be UV
o s olymerized to form the desired self-supporting material
5% g 070 = polym: pporting .
3 e \|/ One of the current challenges with creating in-situ titanium-reinforced
0 T g silicone is that precursor molecules to titanium dioxide are violently reactive in
( it 0] . the presence of water, making the hydrolysis process to TiO, particles hard to
5 control (scheme 1). However, I believe this challenge can be overcome by
. I . synthetically tailoring a titanium (IV) molecule through the attachment of a
Scheme 2: Synthesis of Titanium-Siloxane 5 2 z i il
S reemrEOR siloxane-type ligand (scheme 2). This would allow for selective solubility of the

titanium alkoxide precursor in the silicone phase while being resistant to
immediate hydrolysis from atmospheric moisture. The ligand we have chosen is
a trisiloxane surfactant, however, this chemistry would be applicable to modifying a variety of silicone surfactants containing
functionalizable end groups.

The proposed titanium-siloxane surfactant molecule would be soluble in silicone and would form nano-titania as the
water phase is titrated into the system creating a microemulsion. In summary, this project will focus on the synthesis of a
titanium-siloxane ligand, the characterization of titania containing films, and the applications of these films in the delivery of
actives.

1. Brook, M.A,, Whinton, M., Gonzaga, F., and Li, N. (2011). Chem. Commun. 47: 8874-8876.
2. Sharma, S. C,, et al. (2008). Langmuir. 24: 7658-7662.
3. Azeem, A, etal. (2008). Recent Patents on Drug Delivery & Formulation. 2: 275-289.




Cannon calibration oils & viscosity tubes
Digital Density Meters
Analytical & Precision Balances

Colour & pH Meters

—

Rotational Viscometers

)

Particle Size Analyzers
Sieves & Shakers
Refractometers l
Bostwick Consistometer
Laboratory mills
Refrigerated/heating Bath
|

Batch dosing using direct mass flow
£
measurement & batch dose volume control - A_.?_‘”
. sy
Titrators
Flash Point testers

Hot plates/stirrers

Rotary-Evaporators
Penetrometers & Tensiometers

—_HOSKIN
Glassware/plasticware

l ﬁ E
Supplier of laboratory instruments since 1946 =

www.hoskin.ca

Vancouver (604) 872-7894 | Burlington (905) 333-5510 | Montreal (514) 735-5267
salesv@hoskin.ca salesb@hoskin.ca salesm@hoskin.ca

MACK ,
Technologies nc.

Focused on Innovation
Consultant
* Formulations Personal Care
Natural Products
Organic Products

gmacktechnologies.com
Tel. 514-833-5929

* Regulatory Affairs Fax: 514-637-5920

*Training Skype: gmackt

Email:gmack@gmacktechnologies.com
880 53rd Ave,, Lachine, QC H8T 278

George Mackenzie B.Sc. B.B.A.

Programs and Privileges
Of SCC Membership

"' Journal - Membership
includes subscription to the
Journal of Cosmetic
Science, the Official Journal

— of the Society of Cosmetic
Chemists. The Journal contains technical
papers on topics of interest to cosmetic
scientists and is distributed six times per
year.

Meetings & Seminars - The Society holds
its Annual Scientific Meeting each
December and its Annual Scientific
Seminar each May. The Meetings and
Seminars provide a forum for an exchange
of current findings and technology on
topics of global interest in cosmetic
science.

Continuing Education Programs - Our
CEP Programs are short courses taught by
practicing cosmetic scientists and
perfumers, all acknowledged experts in
their disciplines.

Chapters - Each member is assigned to
one of seventeen Chapters throughout the
United States and Canada, according to his
or her geographic location. Chapters hold
local scientific meetings throughout the
year, and many publish their own
newsletters.

L.F.S.C.C. - The Society of Cosmetic
Chemists is one of 42 member
organizations within the International
Federation of Societies of Cosmetic
Chemists.
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Chemicals Inc.
“TIME WELL SPENT”
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 INOLEX

for Personal Care Expertise & Solutions

11 Automatic Road
Brampton, Ontario, Canada L6S 4K6
(905) 799-8200
www.Debro.com

OMNOVAY

SOLUTIONS
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asking more from chemistry®

UENO FINE CHEMICALBINDUSTRY.LTD

aN) AMERICAN DISTILLING
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Toronto Montreal

With a dedicated and innovative partner you can count on

a proud member of I"'

National Association of
Chemical Distributors
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>
Jungbunzlauer
PETER CREMER

@ MERYS

T Spectram

Colors Corp.
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Calgary Vancouver

SCC

Dedicated to the Advancemekt of Cosmetic Science
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Speak out ...be heard!!

With a focus on education, the SCC
Ontario Chapter is always striving to bring the
highest quality educational seminars to our Chapter §
members. At the same time we like to entertain and
foster a social environment. The problem is, you
can’t make everyone happy! That’s why we need
your feedback. Fill out a simple questionnaire on
line and tell us what interests YOU;

NDICOR ea

SPECIALTY CHEMICALS

Distributor of:

Cosmetic Actives, Emulsifiers,
Conditioning Agents, Emollients,
Surfactants, Rheological
Additives, Clays, Fluoropolymers,
Specialty Waxes...and more

Andicor is proud to represent
Evonik Industries, Southern Clay
Products Inc, Shamrock

Technologies Inc, Fuji Silysia

For more info: andrea boylan@andicor.com
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/C 2015 SCC Ontario Chapter Board Elections

ﬁ’( It is time for elections of the 2015 SCC Ontario Chapter Board
y Members. We have two positions open for election this year: Chair
-Elect and Treasurer.

As a member of the SCC Ontario Chapter you will soon be sent
specific instructions on how to cast your vote!

Elections are open to all General Members of the SCC Ontario Chapter.

If you have any questions please contact one of the current board members listed
below. The newly elected board members will be introduced at the November 6, 2014
meeting. Thank you for taking time to vote. Your support of the SCC Ontario Chapter
is greatly appreciated.

2014 SCC Ontario Chapter Board Members

Position Name Phone Email

Chair Andrea Boylan 905-795-0911 |andrea.boylan@andicor.com
Chair-Elect | Dorothy Maraprossians | 905-601-8766 | dorothy.maraprossians@unipexsolutions.ca
Treasurer |Gary Baker 519-896-1168 | gary@geandb.com

Secretary |Monika Melao 416-741-9264 | mmelao@ctc.ca

2015 Ontario Chapter Candidates

TREASURER

Candidate: Robert Castillo

Robert Castillo is currently an Eastern Canada Product Manager working with the
Personal Care Team at Univar. Prior to 2014 Rob was an Account Manager calling on
the Personal Care Industry for over 10 years and still has some sales responsibilities
along with a sales management role. He had started out at CHEMCENTRAL in 2000 and
quickly found a home in the Personal Care Industry and continued this role when they
were acquired by Univar in 2007. It was at that time that he joined the SCC and is now
also a member of the board.

CHAIR ELECT

Candidate: Shahin Kalantari BSC. MSc,

As a Cosmetic Chemist, Shahin has worked in the development of cosmetic and
personal care products for more than 25 years. If not the first, he is among the very
early industry experts who have introduced organic certification to the North American
market, since 2007.Shahin has been involved in many national and international
organic associations. He has been a board member of the SCC Ontario Chapter since
2008. He resides in Toronto, Ontario with his family. Shahin is President of d’Avicenna
Incorporation, while serving National brands and personal care manufacturing in
natural products and Quality operating systems development.
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The Soul & Science
of Beauty.

Evonik Canada Inc. Burlington, ON pHONE +1 800 387-5680

personal-care@evonik.com  responsibility-personal-care@evonik.com
www.evonik.com/personal-care

EVONIK

INDUSTRIES

Evonik. Power to create.
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Corrubbo

Aromatics ¥e Botanical Extracts

Flavors - Fragrances - Organic Extracts - DeoPlex - Fair Trade
70 Research Drive, Milford, CT 06460 Tel: 203-878-0605 www.carrubba.com

f
evalu

clinically proven claims

5475 Paré, suite 206
Montreal, Quebec H4P1P7 - Canada

. www.evalulab.com

Crchidia:
Fragrances

Bringing passion
to life’s journey
through inspired
sensory
creations

N
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JODI WILSON

Technical Sales

jwilson@orchidia.com
(630) 796-5477
www.orchidia.com

NEXED

solutions

nexeosolutions.com | Connect.

AkzoNobW

Beauty knows
no boundaries

Across continents...around the world...

we're

a leader in innovative, high performance, and
environmentally responsible technologies for

personal care. We translate our ingredient expertise
into tadlored solutions specific to region and culture.
AkzoNobel Personal Care...where science is a
thing of beauty™.

Learn more at akzonobel.com/personalcare
Tel: +1 8688-331-6212
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Your Trusted Partner
for Personal Care

CAMBRIAN

BRENNTAG M
-
Brenntag Canada — a name synonymous with
quality, service and industry expertise in the
personal care and cosmetics industry.

Quality Products, Superior Service...Coast to Coast

Visit our website at www.brenntag.ca
Halifax, NS 902 468 9690 Winnipeg, MB 204 233 3416
St. John’s, Nfld 709 747 3777 Calgary, AB 403 263 8660

Montreal, PQ 514 636 9230 Vancouver, BC 604 513 9009
Toronto, ON 416 259 8231 Edmonton, AB 708 986 4544

Founding member of CACD and I1SO 14001 Accredited
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Becoming an excellent cosmetic formulator...continued from pg 12

1. Benchmark your formulas — Excellent idea. There is no reason you shouldn’t be
able to create a formula that works as well as the best performing cosmetic products
on the market. Here you can learn to benchmark cosmetic formulas.

8. Quickly identify killer issues? — I'm not sure what this advice means but perhaps
the suggestion is to think through the entire production process and address poten-
tial issues. Know whether your suppliers are going to be reliable or whether your lab
formulation can still be produced on a large manufacturing scale.

9. Archive your knowledge - You are going to learn a lot over time and you are go-
ing to forget most of it. You should have a way to relearn information and keeping a
digital archive is a great way to do that. Write notes about what you learned from
every project. Keep copies of articles you found particularly helpful. Using a service
like Dropbox or Evernote is a great way to keep your information online and secure.
So there you have it, 9 expanded tips on how you can become an excellent cosmetic
formulator. Thanks to George Deckner for the original info graphic.

Article courtesy of www.chemistscorner.com

New SCC Ontario Survey Launched

The SCC Ontario board is happy to announce the
launch of our new survey!

As a member of the SCC Ontario chapter or

someone who is interested in our chapter and at-

tends the occasional meeting and/or function we
are looking for your feedback.

Please take a moment to complete our brief survey and let us know
what you like, and don't like as well as how we may improve on what
we are doing.

Our objective as a society is the advancement of cosmetic science,
which of course we all have a vested interest in! So why notdo itin a

way that educates as well as entertains!

www.ontarioscc.org/sccsurvey.htm
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On the surface
all white mineral oils appear
to be the same.

With PURETOL™ white mineral oils, your money goes farther because it's buying much more than
just another ingredient. You're buying supply (we're the world’s largest producer of white mineral oils).
You're buying quality (every PURETOL product is produced by us from start to USP/NF-certified finish).

You're buying support (world-class R&D and a dedicated team that knows its business - and yours).
Want to go deeper?

BRENNTAG M
-y

call: 1-800-387-7324 | e-mail: sales@brenntag.ca | visit: www.brenntag.ca

Authorized
White Oils
PETROCANADA  Distributor

Petro-Canada is a Suncor Energy business
™Trademark of Suncor Energy Inc. Used under licence.

Beyond today’s standards.
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The science of
amino acids.

The essence of
natural beauty.

€]

Presenters
Welcomelll

The SCC Ontario Chapter
board is currently
accepting submissions for
presentations ! Interested
parties can submit a
presentation abstract and a
biography. Your talk may
be accepted for either a
Chapter meeting or
Education Day.

Please send all enquiries to
Andy Halasz (speaker

coordinator) at

ahalasz@rogers.com

V8 VA VA VAVENVEVANVENVEVAVENVEVEVEVAVENVEVEVEVEVAVAN

NEWSLETTER POSTING

DATES FOR 2014

Here are the dates for 2014 that the
Northern Highlights Staff plan to post
the 5 newsletters for the year;

+ January 20th @&j\\'{//
+ March 18th e /‘é

+ May 5th N !25/ \
+ August 28th N

+ October 16th \‘V/

(or as close as we can get)
Should posting dates change through-
out the year the most up to date list can

be found at

http://www.ontarioscc.org/newsletters.htm

~  High demand personal
/ care ingredients to
/J inspire you.
Argan Oil Tea Tree Oil

Red Palm Oil -« Natural Silicone

‘v k ‘ Sweet Almond Alternative
\/ oi Natural Lanolin
Jojoba Oil Alternative

Find more info at
( www.charkit.com

/ harkit e,
\ The Specialty Chemics! Specialists
\
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Cosmetic innovation and performance

for beauty and well-being

PARIS 2014

28" CONGRESS
October 27t to 30%"

Palais des Congres

www.ifscc2014.com

IFSCC NTERNATIOMAL FEDERATION
OF SOCHETIES OF COSMETIC OHEMISTS

Société Francaise de
& COSMETOLOGIE

Please make sure to register to attend the IFSCC 28™ Paris Congress on
October 27™ to 30™. The chosen theme “Cosmetic innovation and performance
for beauty and well-being” summarizes the important trends in the
cosmetology of the future. The quality of the conferences and the reputation of
the international speakers will assure you a high standard of scientific
information and lead to many fruitful exchanges. You can register at;

www.ifscc2014.com




] [cALL FOR ADVERTISERs!| &0

The SCC Ontario Chapter would like to take this opportunity to thank all of our
sponsors for the 2014 Newsletters. Now is the time to request advertising for the year
2015. We will be maintaining our rates for 2015. The rates as listed will include a

minimum of 5 issues of our newsletter.

All fees will be due by December 31, 2014
and must be received in order to be included
in our January 2015 issue.

Since the newsletter is offered in an electronic
Adobe format, we prefer colour versions of
your ads as they will translate much better
and stand out to the reading public.

If you are a new company looking to advertise
with us, please submit the registration form
found below. Currently we have a waiting list
for new advertisers and preference will be
given to those currently on the list. When
spaces open up you will be notified and given
the option to submit your ad.

If throughout the year you would like to re-
place your ad with a more recent version this
can be done at any time. The ad will be
changed in the next issue of the newsletter.
Newsletter posting dates can be viewed at;

http://www.ontarioscc.org/newsletters.htm

Please make all payments to the “SCC Ontario
Chapter” and send to Vera Matovina.

SCC ONTARIO CHAPTER ADVERTISING REGISTRATION FORM

NAME:

AD SIZE AD CHARGE

(INCHES)
1X3 $150.00
2X2 $175.00
2X3 $250.00
2X4 $300.00
3X3 $350.00
3X4 $400.00
4% 4 $500.00
4X8 $700.00
8X8 $1200.00

CONTACT

Submit all advertising
inquiries to:

vera@plantpower.ca

COMPANY NAME:

AD SIZE:

AMOUNT ENCLOSED:

MAIL TO:

135 Shuh Avenue
Kitchener, ON,
N2A 1H4

Make cheques
payable to:

SCC Ontario Chapter




L\ AE & %@ARE QO"" b
i
T X

qtut®

DuPont Tate & Lyle
Zemea-

— vcncwably sourced” propancdiol

llayaslrilma
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MONTREAL

®:(514)876-7909
1260 Crescent St, Montreal
serviceilgattefosse.ca

iKeda
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TORONTO

®:(416)2435019

170 Attwell Drive, suite 580
Website: www.gattefosse.com

SCC Founding Father,

g Maison G. de Navarre

(

ﬁ Pleanarsme Limitée

at your service since 1976

EXPERIENCE

SCIENCE

FRAGRANCE

A library of 2000 Fragances
Discover the newer possibilities...
-Natural Essential Oil Blends

-Scented Beads

www.fleurarome.com - courrier@fleurarome.com

585 Industriel Blvd, St-Eustache, Québec, Canada J7R 6C3
Phone: 450 4913000 Fax: 450 491 2079
Toll free: 1800 3614093

| Compagnic PARENTO Zopcted

%zzz(( e leererd (7/ _/4 )v/é//u 6{)}:/%«/:&/ j{ﬂ/!c( 7952

Your Trusted
Source for
Fragrances

e
—

Serwcmg the Personal
Care, Household, Private
Label, Cosmetic and
Industrial Industries

Specializing in Creative
Perfumery & National Brand
Duplications

Now offering 100% Natural WM
Essential Qil Blends Our passion is helping you succeed.  wu

www.parentoltd.com Tel: (416)751-5100 csna
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UPCOMING EVENTS

November 6th, 2014 SCC Ontario Chapter Meeting—“Putting Anti-aging Beauty
The Venetian, Vaughan ON Products to Test ” by Good Housekeeping magazine -Birnur Aral
November 28th, 2014 SCC Ontario Holiday Dinner Dance

The Venetian, Vaughan ON

December 11-12th, 2014 Annual Scientific Meeting & Technology Showcase
New York City, NY

July 21st, 2015 SCC Ontario 15th Annual Golf Tournament
Caledon Woods Golf Club, Bolton ON

ONTARIO CHAPTER SCHOLARSHIP PROGRAM
SOCIETY FOR COSMETIC CHEMISTS

The support of Cosmetic Science Education and Research are central to
the goals of the Society of Cosmetic Chemists (SCC). The Ontario Chap-
ter has developed a Scholarship Program available to Canadian Univer-
sity, College or High School students. In the past, the $1000.00 award
has been presented to students from the University of Toronto, Univer-
sity of Waterloo and University of Guelph. The program began in 2003
and 14 students have received awards in the past.

The program is open to any student planning to complete research
related to cosmetic science. Interested students are invited to submit a
brief, one page research outline to Dennis Zuccolin, Director of Scholarships at
dzuccoli@maccosmetics.com. The scholarship applications will be reviewed by the SCC Ontario
Chapter Board members. Students awarded a scholarship can also apply for additional support (up
to $1000.00) to cover research and development costs, training and conference expenses.

Successful candidates are encouraged to attend SCC meetings, volunteer at events, collaborate with
members of the Society, prepare a poster presentation, write an article for the newsletter and/or
make a brief oral presentation on their research at a chapter meeting.
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|NORTHERN HIGHLIGHTS STAFF I

ADVERTISING: VERA MATOVINA

ph:

PUBLISHER: ROB QUINLAN ph: 905-339-3309 robg@tempo.ca
TEMPO CANADA ULC fax: 905-339-3385

EDITOR: MICHELE LARRY ph: 905-339-3309 michelel@tempo.ca
TEMPO CANADA ULC fax: 905-339-3385

416-766-1254

vera@plantpower.ca

MEMBERSHIP

National for details.

For those who would like to become members, yearly fees are $140 US. Applications are
available from your Executive Committee or on-line at www.SCCOnline.org.

Please return the completed form at your convenience and reap the benefits of the SCC. For
renewal memberships, please send payments directly to the SCC National Office. For your
convenience, National will accept payment by VISA, Mastercard or AMEX. Please contact

SCC

Dedicated to the Advancement of Cosmetic Science

Address
Changes??

Throughout the year many
of our members change
jobs or relocate and forget to notify the
National Office. Without notification, these
members may not receive Important
mailings and eventually are made inactive.
We have created a form that is now avail-
able on the SCC website which allows
members to make changes to their informa-
tion and it is sent to the National office.
Please visit the following website to make
your changes;

http://www.scconline.org

croda.com/na/pc

CRODA

31



	jan14
	mar14
	may14
	sept14
	oct14

